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1. Introduction

Water awareness campaigns constitute one of the foundation stones in water
conservation polices in the urban areas among the countries in the around the globe.
This is because water scarcity is one of the recent global environmental issues, which
societies recently had faced in the twenty first century. Campaigns need to ensure
that, especially when there is an alarm for water scarcity, awareness and conservation
messages must be tailored to dominant water behaviors of the people. The message
must be tailored with the best appeal and the best suitable execution style to meet the
acceptance and the taste of the domestic people. This is very crucial stage in the social
marketing awareness campaigns to be able to effectively alter the undesired behavior
of the people. Also, one can benefit from information on past water awareness
campaigns all over the some countries in the world. Thus, this study takes new
approach for viewing culture’s influence on advertising executions by exploring the

preferences of audience.

This paper is trying to measure the success of the proposed message for the
ads for the future water conservation ads in Egypt. This took place through online

Journal of Media and Interdisciplinary Studies — Issue 6 — December 2023

surveys asking the people in Egypt for their preference for the various execution styles
and appeals in the ads for the future conservation ads in Egypt. Moreover, this paper
shed the light on some social marketing campaigns through some countries of the

world in changing the attitudes and behaviors for water’s misuse.

As per Lee & Kotler (2015) Social marketing is recently defined as the use of
marketing principles and techniques to create, communicate, and deliver value in
order to influence a target audience to voluntarily accept, reject, modify, or abandon
a behavior for the benefit of individuals, groups, or society as a whole. That is to say,
Social marketing is the application of commercial marketing principles and tools

where the primary goal is the public good. Moreover, Rundle-& McAuley (2011)
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defined it as the activity and process for understanding, creating and communicating
and delivering a unique and innovative offering to overcome a societal problem. The
point is that what social marketing can do is to persuade people to believe that they
are a part of the solution because it uses positive messages in a convincing way for
the audience. The idea of social marketing is that it requires long term programs or
campaigns to inform, persuade and motivate the audience to take the good action for

the desired behavior in favor of the society’s wellbeing.

Talking about the main focus of the paper, which is water conservation. Let’s
first present the problem in brief. Water is one of the foundation stones for the living
things on all parts of the planet earth. And although water constitutes more than 71%
of the total earth composition, yet is still vanishing, as it passes through continuous
hydrological cycle such as, evaporation, precipitation, runoff (Kurunthachalam,
2014). In the same study of Kurunthachalam, (2014) it was mentioned that the
despite earth’s majority of the cover is filled by water, only 3% (of which 85% is
available as glacier) of is considered freshwater and suitable for living beings to
consume. On the other hand, without water, humans can survive only for days
(Nicolaidis, 1998). And In another aspect, Water comprises from 75% body weight
in infants to 55% in elderly's bodies (Nicolaidis, 1998). So, these numbers explain
the concept of importance of water consumption and sustainability as although of
the large presence availability of water, yet small percentage of it that can solely be
used by the humans (Kurunthachalam, 2014). In fact, a central aspect of
sustainability is widespread behavior change by the people; this will happen by
educating them and showing them the real figures of drought around the world and
which is endangering their home country in the future. And one tool to engrave the

concept of water conservation is the use of social marketing awareness campaigns.

So, it is clear from the above definitions that social marketing is the branch

of marketing that deals with the social wellbeing and behaviors of the target
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audience for the benefit of themselves in the first place and the society as an end result.
This can be best used in the water conservation campaigns as it is about making people
aware of the real problem and to change their behaviors in relation to water

consumption, in favor of welfare of the society.
2. Significance of the study

This research tackled the detailed steps of the social marketing campaigns.
This research first tackled the difference between the regular marketing and the social
marketing with the 6 level of stages of change in behavior. Moreover, this research
asked the audience for their preference in the future awareness campaign ads for water
conservation in Egypt. The survey asked questions about the preferred execution
styles and appeals to make the projected awareness message more effective.
Moreover, this paper tackled previous national water campaigns done by the
governments or the CSR of the companies in some countries in Europe, USA, Asia,

and Africa.
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3. Theoretical Definitions

Social media: It is defined as “the web-based communication tools that enable people
to interact with each other by both sharing and consuming information” (Nations,
2018). Another definition for social media Social media is defined as “a group of
Internet-based applications that build on the ideological and technological
foundations of Web 2.0 and that allow the creation and exchange of the contents by
users “(Kaplan & Haenlein, 2010).

Social media platforms: it is a service or site or method that connects audience
together virtually. This term is used here as Facebook, whatsapp and online dating

apps (Kietzmann et al., 2011).

Social marketing is the use of marketing principles and techniques to create,
communicate, and deliver value in order to influence a target audience to voluntarily
accept, reject, modify, or abandon a behavior for the benefit of individuals, groups,

or society as a whole ( Lee & Kotler 2015).

Water conservation: refers to the preservation, control and development of water
resources, both surface and groundwater, and prevention of pollution ( Lee & Kotler
2015).

Water scarcity is defined as a water crisis where it is a situation where the
available, unpolluted water within a region is less than that region's demand. The
researcher found new some synonymous for the word water pollution, it goes as

Water scarcity, water stress, water shortage or deficits (Liu et al, 2017)

Corporate social responsibility (CSR): Corporate social responsibility is defined
as a business system that enables the production and distribution of wealth for the
betterment of its stakeholders through the implementation and integration of ethical

systems and sustainable management practices (Smith, 2011)
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4- Literature Review
4.1 -Differences between the commercial marketing and social marketing

According to Lee & kotler (2015), there are some differences between the
regular and social marketing in some points. First, in regular marketing, the firm is
selling a product for the sake of a profit gain. In social marketing, there is an entity
(sponsor or the government, or CSR) that is selling an idea to the audience. Hence,
the main difference is a product versus an idea. Hence, the purpose in the regular
marketing is gaining profit, yet the difference in social marketing is the wellbeing of
the society. Second, is the price item is different in both types of marketing. In the
regular marketing the price is the monetary amount of the product to be purchased. In
the social marketing, price is the cost or effort and time the person is willing to
sacrifice to change the unwanted behavior. This sacrifice can be psychological, or
physical as trying to change the adapted habits for years, so defiantly it is not an easy
task (Lee & kotler, 2015).

Third, is the place item is different on both marketing too. The place in regular
marketing is the physical place where the products are sold. This can be a place in the
market, a shop, a super market or even an online shop. On the other hand, the place in
the social marketing is different. In our case here in this research the place is where
water conservation will take place; home. To have a successful campaign, one has to
go directly to the audience in the place they hang out or in the place they shop. Thus,
the entity or the maker of the campaign is to better let the message reach the audience
in their homes, the place of the behavior needs to be changed. Thus, the place has to
be convenient for the audience as this is an already unwanted behavior that they would
rather not to implement. In other words, it is not a product the customers are seeking
and eager to purchase. It is an idea of different behavior from the ones they are used
to, which is always perceived as difficult to implement and to be changed ( Lee &
kotler , 2015).
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The fourth item is the promotion, which is mainly common in both the regular
marketing and social marketing. Hence, the regular marketing tools are used such as
advertising in TV, radio, magazines, and billboards. However, the paper is testing
using the social media tool as a catalyst of the social marketing implementation. Fifth,
the completion is different in both marketing . In the regular marketing the main
competition is the similar product with little differences in features. However, in the
social marketing the competition is the wrong behavior that needs to be changed. For
example, in our case here, the main competition is the over use of water as this is the
regular behavior that has been adapted for years and where one finds it difficult to
change( Lee & kotler , 2015).

4.2- Steps of social marketing campaigns

According to Lee & kotler ( 2015), in theory, there is logical process to
follow when developing a marketing plan- whether one for a for-profit corporation,

nonprofit organization, or public sector agency.
4.2.1- Purpose and Focus

First step is Clarifying the purpose and focus for one’s plan. What social
issue is this plan intending to impact, what solution will we focus and why ( Lee &
kotler , 2015) . The purpose is the benefit of the campaign which is in our case is “
saved water for Egypt”. The focus is the undesired behavior that one wants to
change, which is “wasting water “in our case. A further step to support the focus
and purpose is reading past campaigns and understanding their past strategies, which

was done here in the paper by looking at different campaigns all over the world.
4.2.2- SWOT analysis

Second step is analyzing the current situation and environment (SWOT). In
fact , Strengths are positive internal issues such as available resources, expertise,

management support, agency reputation. On the other hand, Weaknesses are the
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negative internal issue such as unavailability of resources, unavailability of expertise,
lack of management support and bad agency reputation. Hence, Opportunities are
positive external issue such as positive in cultural, natural, demographics, economic,
political and legal forces. And, Threats are negative external that we should be
prepared for such as negative in nature, demographic, political sudden uncontrollable
changes( Lee & kotler , 2015).

4.2.3- Target Audience

Third step in the social marketing campaign is identifying the target audience
of the campaign. Here we do the regular segmentation levels like the regular
marketing which is demographics ( deciding the target audience of the campaign from
the aspect of age, income, gender, education, family size and nationality,etc).Other
way of segmentation is the geographic one which indicates the place the campaign
will take place in. Here in our case, the research is suggesting to be all over the 28
governorates since it will be through social media tools, however, this will make it
more effective in the cities that Facebook is being used more. Shifting to the
psychographic segmentation, which segments the target audience based on their
lifestyle, how they send leisure time, where do they travel, what do they value in life
and their personality. The researcher is suggesting in the water campaign in Egypt to
be done based on the personality to choose the Achievers who have goal-orientated
lifestyles and commitment towards career and family. Successful people who are in
control of their lives. These people, will like to save more water as they want to
control their life. Also, one can choose the Thinkers who are Conservative, mature
and motivated by ideals. They look for durability and functionality. These people will
always want to fix their leakage pipes, as they like to have durable products saving
money and effort. Also, one can choose Makers who are Practical people who have
constructive skills and value self-sufficiency. Ex they like to build house, fix their

cars, plant vegetables. So, they will want to use the minimum water to save it. And
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indeed, the campaign will target the people who value money and would like to save
more water for saving more money for their families in future. Also, the campaign
will target the people who love the country the most, who will realize the problem of

having drought soon if we didn’t change the current consumption pattern of water.

In the behavior segmentation , in the social marketing it is done through the stages of

change in behavior.
4.2.3.1-Stages of change in the social marketing

According to Lee & kotler (2015), they formed the stages of change model, also
referred to as trans-theoretical model, describe six stages that people go through to

change behavior.

First the Pre contemplation stage, it is where People at this stage usually have
no intention of changing their behavior, and typically denies having a problem.
These people 1 am “sound asleep”, they may have woken up and thought of the
desired behavior one time in the past, but they have gone back to sleep. In the case
of an effort to convince people to quit abuse of water , this segment is not thinking
about quitting, , or they probably don’t even consider their abuse of water usage as
a problem, or tried once in the past to conserve water but decided not to try again
(Kotler & Lee , 2012). The idea here is that this segment is taking the presence of
water for granted and not feeling the hazards of its vanishing probability.

The second stage is the Contemplation stage, it is where People
acknowledge that they have a problem and begin to think seriously about solving it.
Or may have a want or desire and have been thinking about fulfilling it. They are
“awake but haven’t moved” .This segment of water abusers is considering quitting
for any number of reasons but haven’t definitely decided they will, have numerous
considerations and concerns, and haven’t taken any steps(Lee & Kotler, 2015).

Thus, they are willing to do water conservation, but they don’t know how to do it.
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Furthermore, the third stage is the Preparation stage; it is where most people
in the preparation stage are (now) planning to take action. And they are making the
final adjustment before they begin to change their behavior. They are “sitting up and
may be their feet are on the floor” (Lee & Kotler, 2015). .In this segment, water
abusers have decided to conserve it and may have told others like their friends and
families about their intentions. They probably have decided how they will conserve it

and by when.

Moreover, the fifth stage is the Action stage, it is when people most obviously
modify their behavior and their surroundings. They have “left the bed” (Lee & Kotler
, 2015). In our research case, they will be the people who stopped water abusage, or
confront their fears. In short, they make the move for which they have been preparing.
This segment has recently begun water conservation whether individually or inside

the family. It may not be, however, a new habit yet.

Furthermore, the fifth stage is the Maintenance stage. During maintenance
(individuals) work to consolidate the gains attained during the action and other stages
and struggle to prevent lapses and relapse(Lee & Kaotler, 2015). This segment has not

had wasted water for perhaps 6 months or a year and remains committed to water
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conservation but they have to work at times to remind themselves of the benefits they
are experiencing and distract themselves when “tempted” to relapse of the idea of the

water abundance.

The final stage is the Termination Stage, it is the ultimate goal for all changer.
Here, a former addiction or problem will no longer present any temptation or
threat(Lee & Kaotler , 2015). This segment is not tempted to return to water abuse.

They are now “water conservers” for life.

So, it is clear from the above stages of behavior that the social marketing
campaign for water conservation is to best target its tools towards the contemplation

and preparation stages. As these are the ones who are willing to change their unwanted
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behaviors and to adapt the new ones for the self and society wellbeing. It is clear that
the other 2 segments of action and termination need also social marketing campaigns
but later, just to remind them of keeping the good behavior. However, it is very clear
not too begin with the pre contemplation segment as they aren’t even thinking of
changing their behaviors as they don’t address their abuse of water usage as problem

in the first place (Lee & kotler, 2015)

4.2.4- Objectives

Fourth major step in the social marketing campaign is establishing market
objectives and goals. Set objectives and goals ;behavioral goal to accept such as
taking showers in less time, or rejected behaviors such as having leaked pipes
unfixed , or modify such as usage of water deeply for gardening , or abandon such
as washing cars with water (Lee & kotler, 2015). According to Lee & kotler (2015)
, they divided the objectives in three main parts . First , Behavior objectives , which
is mainly something we want our audience to do, which in our case is to consume
less water. Second, Knowledge objectives , which something we want them to know,
it can be related to statistics, facts, and other information and skills your target
audience. Here we try to find motivating facts or fearful facts. Here it is important
to mention the statistics of using 5 minutes shower consumers 20 liters
(Kurunthachalam , 2014). It was noted that people must be aware that 20 minutes
of washing car or the floor take up to 720 liter water, while doing the same action
with a mop or bucket and two buckets car washing method may require 41 liters of
water (Kurunthachalam , 2014). It is important to note that people must be aware
that turning on the taps while brushing, washing hands, shaving by running tap for
9 min require 81 liters of water while using mug requires only 3 liters
(Kurunthachalam , 2014). So, basically here we are giving the audience facts and

numbers about the desired behaviors.
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And there must be an emphasis that Egypt is facing drought by 2025 (Dakkak,
2017) Third type of objectives is the Belief objectives which is something we want
them to believe. Here we want the audience to believe that performing the good
behavior will not be seen negatively by others In other words, people won’t make fun

of anyone who is trying to save water (Lee & kotler, 2015).

4.2 5-Barriers

Fifth major step in the social marketing campaign is the barriers and
competing behavior (Lee & kotler, 2015). Here one must understand the
psychological barrier that people keep wasting water, and the hidden reasons for not
trying to save it. Is related to the idea of social norms that the people were brought up
to certain consumption patterns and are not able to change such undesirable behavior
as it became a habit? Or is it related that one takes it for granted and that the water
will never be finished. Actually, water is always taken for granted since, we open the
taps and always find water, and we are never exposed to past water drainage in the

country.
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4.2.6-Marketng mix

Sixth major stage in the social marketing campaign is understating deeply the

marketing mix or the 4 ps.
4.2.6.1-Product

According to Lee & kotler (2015) the product is divided into 3 major parts.
The Core product which is the benefit of the new behavior or the good results of the
behavior. In our case, it will be the benefit of saving water from the economic point

of view and national point of view. Second level is the Actual product which is the
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specific behavior being promoted. It is what is required in order to achieve the
benefits. So, in our case, we here specify that people need to change their
consumption patterns of water through the daily usage such as taking less shower, fix
the leaked pipes, use the grey water of washing vegetables for planting the garden,
stopping washing the cars with flow of water and many other needed behaviors to be
changed. Third level is the augmented product which is any tangible objects and
services associated with the program. This level includes any tangible objects and
service the social marketer promotes along with the desired behavior such as any good
incentive like money or gifts, or any punishment like prison. So, here the researcher
believes that in our case of saving water, it is better to have the punishment part such
as increasing the price of the used water after certain consumption pattern. Or to have
prepaid smart card for water consumption such as the one of the electricity, this

makes sensible awareness of water consumption and the fear of finishing the quota

and the hassle and the need to recharge it one more time (Lee & kotler, 2015).
4.2.6.2- Price

Price, The price of a social marketing product is the cost that the target
market associates with adopting the new behavior. It is “The amount of money
charged for a product or service, or the sum of the values that consumers exchange
for the benefits of having or using the product or service.” (Lee & kotler, 2015).
Hence, Adoption cost may be monetary or nonmonetary in nature. Monetary cost is
most often related to tangible object and services associated with adopting the
behavior. Here one wants to buy the controlling unit of the water flow in the taps, to
have saving water flush. In fact, nonmonetary cost is more intangible that are
associated with time, effort and energy in the form of psychological risk or physical
discomforts to perform the behavior. Here in our case will be the physical discomfort
of having showers in less time, the effort of thinking of changing behaviors and

changing the social norms of water consumption.” (Lee & kotler, 2015).
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4.2.6.3 Place

Place, it is about making it convenient to the target audience. Increasing the
number and location of outlets (Lee & kotler, 2015). This can be done through much
procedure, Moving outlets closer to target audiences and providing mobile unites that
come to neighborhoods or worksites, such as the Venus moving cars selling the saving
electricity lamps. Another alternative is offering the option of purchasing the water
saving machines online. Indeed, another soothing procedure is providing pickup and
delivery service to home or offices and Extending hours and days of the week. Talking
about the spots of selling the water saving equipment, they must be having a good
ambiance of a location, Reducing wait time, and Improving parking and increasing

prominence of product displayed on shelves (Lee & kotler, 2015).

4.2.6.4 Promotion

Promotion, it is the persuasive communication designed and delivered to
inspire your target audience to action. (Lee & kotler, 2015). One will be highlighting
the water conservation benefits, features, and any association tangible objects and
services. In fact, the promotion planning process includes four major decisions:
Messages (what one wants to communicate to the audience), Messenger (who will
deliver your message), Creative strategy (what you will actually say in the campaign
and how will you say it). These parts include the execution styles and appeals. And
at the end, the Communication channels (where and when the message will appear).
Here one chooses the best medium to reach the target audience, and the best timing
reaching them shelves (Lee & kotler, 2015).
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4.2.6.4.1 The communicated message

According to Belch and Belch (2015), the message strategy refers to what is said in
an advertisement, and the message execution or tactics constitute the manner in which
the brand message is communicated. In fact, the message strategy is the plan for the
production of the advertisement strategy encompasses both the objectives and the
methods for achieving the advertising goals(Belch and Belch , 2015).

According to Dziegielewski(1991), there are some crucial requirements in
designing maximally effective messages for fostering water conservation behaviors.
First, the message should be vivid, precise and to the point. Second, the message
should be delivered by a person, especially a respected friend or a colleague, is likely
to have a greater impact on the decision making of the person receiving the message
than impersonal information summaries. Third, consumers will react to a message
only if it is perceived as emanating from a credible source. Research shows that the
credibility of the source greatly influences the effectiveness of the message. Finally,
the conservation message should be clear, specific and concise, and most
importantly, it should clearly apply to the person receiving it. It must meet the

intellectual level of the target audience.
4.2.6.4.2- Execution Styles

According to Belch and Belch (2004), Talking about the execution styles,
first let’s start by defining it which is the way the advertisement communicates its
message. In other ways, the creative execution style is the way a particular appeal is
turned into an advertising message presented to the consumer. According to Belch
and Belch (2015), the executional style refers to the manner in which an advertising
appeal is used to communicate with the audience. It was proved that certain
execution styles may be better suited to different groups in terms of evoking

protective behavior (Terblanche, 2016). That is why this research examined the best
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preferred execution styles and appeals that are more accepted by the target audience,

to achieve the maximum results in change in behavior.

There are the different execution styles. First, Slice of life: this style shows
one or more “typical” people using the product in a normal setting. It is called the
problem/solution message. Hence, it depicts a social scenario where people discuss a
specific problem, and then someone provides a solution in the form of the advertised
brand. So, the researcher believes that the consumption pattern can be taught through
this execution style. Second, dramatizations, this approach relates a short tale where
the product serves as the main focus. It is a kind of a suspense story. Third, Lifestyle:
this style shows how a product fits in with a particular lifestyle. Here the customers

or the audience must see and feel the product while watching or listening to the ad.

Fourth, Fantasy: this style creates a fantasy around the product or its use
“impossible is nothing”. Fifth, Mood or image: this style builds a mood or image
around the product or service, such as beauty, or love. Sixth, Musical: this style shows
people or cartoon characters singing about the product. Seventh, Personality symbol:
this style creates a character that represents the product, the character might be

animated “Mr. clean” or real ‘“’the Marlboro man”. Eighth, Technical expertise: this
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style shows the company’s expertise in making the product. Ninth, scientific
evidence: this style present survey or scientific evidence that the brand is better. Tenth,
as the straight-sell execution provides basic information about the brand without
employing feelings or special tricks (Belch and Belch 2015). This type of execution
styles best suits products that have high involvement. It is a debate whether this type

of execution can suit the water awareness campaign or not.

Eleventh, the demonstration framework shows the actual working of the
product. The advantages and ease of consumption of the product can be shown clearly,
as well as the effectiveness of the product (Koekemoer, 2004). The researcher believes

that this can be shown in the execution style in the awareness campaigns by showing
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the audience that the water saving equipment such as the tap flow controller and the
saving flush can be early installed and used. Twelfth, Animation execution,
Animation, an approach that uses various animated characters to relate the brand. This
type of message is growing in popularity (Arens, 2004). This type of execution style
is bested suited to meet the needs and intellectual levels of the children. Thirteenth ,
Comparison execution is where the brands are addresses in the ads in comparison to
each other (Wells et al., 2006). However, this type of ads is forbidden in some
countries including Egypt. Thirteenth, Testimonial evidence which features a highly

believable or likable source endorsing the product (Belch and Belch, 2015).

The researcher is suggesting that one can use different execution styles in the
ad campaigns of the water. First, one can use the slice of life, where the ad shows
real households in their homes using less water. Also, the ads can have different
people of different social classes to show different life styles of people saving water.
Third, the ad can use musical to have a good rhyming and to make it more appealing
to people. Finally, the ads can use technical expertise by getting an engineer to
explain the level of water is decreasing and show measurements and in this case, it
also using scientific evidence. So, here the ad will be showing how the water levels
decreased than before and it will be said by a known engineer. However, these
questions are addressed for the audience to answer and their preference will be the

recommendations for the future water conservation campaign in Egypt.
4.2.6.4.3 Appeals

According to Belch and Belch (2004) , the appeals are defined as “something
that moves people, speaks to their wants or needs, and excites their interest. Hence,

the appeal is “tone of voice” of the message (Belch and Belch 2015)

First, the Informational/Rational Appeals focus on the consumer’s practical,
functional, or utilitarian need for the product or service and emphasize features of a

product or service and/or the benefits or reasons for owning or using a particular
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brand. So, here the brain is deciding on changing behavior of water consumption
based on the information, facts and benefits received. Here the ads can be in the
form of imposing the fine or increasing the price of the over used liters of water.
Rational appeals underline the facts, logic of persuasion and learning (Belch and
Belch, 2015). There are a few characteristics of rational appeals, such as
product/service quality, feature, economy, dependability, efficacy, efficiency,
competitive advantage, health, durability, performance, favorable price, convenience
and popularity (Belch and Belch, 2015). Example of using rational appeals in social
marketing, such as being used health promoting messages provide the public with

information about the issue, the vaccines times and the different types of treatments.

Second, the Emotional appeals relate to the customers’ social and/or
psychological needs for purchasing a product or service (Belch and Belch, 2004). A
transformational ad is defined as “one which associates the experience of using
(consuming) the advertised brand with a unique set of psychological characteristics
which would not typically be associated with the brand experience to the same degree
without exposure to the advertisement.” So, here the target audience may be feeling
well about themselves saving their national water for the coming generations of their
own. Emotional appeal will enhance the consumers’ emotional need and in fulfilling
their psychological status (Belch and Belch, 2015). In fact, Social marketing
campaigns often use emotional appeals in an attempt to encourage the public to

engage in the desired behavior.

There are several types of emotional appeals. First, Personal appeal which is
focused on emotions centered on the need for love, joy, self-esteem, happiness, safety,
and family well-being (Belch and Belch 2015). Second, the most common emotional
appeal is the fear appeal, Fear appeals trigger strong emotional reactions and are
useful for attracting attention, and yet very strong fear appeal leads to message

rejection (Belch and Belch, 2015). Moreover, a fear appeal is “threatening the
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audience with harmful outcomes from initiating or continuing an unhealthy practice”(
Donovan & Henley, 1997). It usually does this with messages that emphasis the
possible physical harm or social consequence that would happen to the audience if
they don’t change their behavior. Hence, examples of fear appeals are; fear of loss of
health, safety, and beauty (Belch and Belch 2015). Especially fear appeals are
common in health areas as well as other areas such as energy conservation, accidents,
recycling, fire control and crime control (Donovan & Henley, 1997). It was proved
that the fear appeal will make the audience adapt the desired behavior. However, after
certain level of the fear appeal, the coping response declines and the audience will

reject the message (Tanner et al., 1989).

Third, another famous emotional appeal is the humor appeal, it is also often
used as it is entertaining and memorable (Belch and Belch, 2015). However, the
humor sometimes overshadows the message or the message wears out (Belch and
Belch, 2015). Fourth, Social appeal which is focused on the individual need for
recognition, respect, embarrassment, involvement, affiliation, rejection, esteem and
status(Belch and Belch 2015).

Other general characteristics of emotional appeals are related to personal
feelings such as fear, love, joy, affection, safety, security, nostalgia, sentiment,
comfort, self-esteem, pride, sorrow And grief. And some social based appeals such
as s recognition, status, respect, involvement, embarrassment, affiliation, rejection,

acceptance and approval (Belch and Belch, 2015).

Hence, an advertising appeal is an approach that uses a type of message
planned to influence the way the audience relates to what is being sold, or marketed
. In order to reach the audience , the right appeal (tactic) needs to be used and that
is based on the objective of campaign and the type of consumer being targeted. That

IS why, the research paper is having a survey asking the public in their own preferred
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type of message that will be ensure that they can alter their undesired behavior in

wasting water.
4.2.7- Evaluation

Seventh main step in the special marketing campaign is to develop a plan for
evaluation and monitoring. Here one compares it to the original stated goals. One can

form surveys to test awareness of water conservation (Lee & kotler, 2015)...
4.2.8- Budget

Eighth main step in the special marketing campaign Establish budgets and find
funding sources (costs of advertising). Here one finds a sponsor for the campaign (Lee
& kotler, 2015).

4.2.9- Implementation Plan

Ninth main step in the special marketing campaign is to complete an
implementation plan, specific actions for the coming awareness stages of the
campaign. For example, first year for awareness purposes and second and third years

for sustaining this effort plus add elements to behavior change) ( Lee & kotler, 2015).
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4.3-Water Awareness campaigns all over the world
4.3.1-Water Awareness campaigns in Europe

Copenhagen with 1.3 million populations, in the 1960’s, due to high
population, the water was full of dead fish and can’t be used by the human. However,
nowadays the water is recycled and they purified the water for the human use. The
government launched water-saving campaign called "Max100" and is close to
reaching its goal of 100 liters per person a day (Stavenhagen et al, 2017). Again raising
the prices of the water, helped to decrease the consumption of liters per person to 104
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liters, which is close enough to their big dream of the 100 liters per person
(Stavenhagen et al, 2017).

In Spain: It is proven that the change of behavior water conservation depends
on the intensity or frequency of the ads of the campaigns, plus the increasing the prices
of water usage in the county (March et al, 2015). Another major catalyst factor for
the success of the awareness water campaign is the severity of the drought condition
the country is facing. The point is that people are aware in general in this campaign
done in Spain about water conservation, yet much personal water use still needs
reduction. According to March et al (2015) 70% declared following conservation
measures such as turning off the tap while brushing their teeth, operating washing
machines and dishwashers at full loads, etc. Still, most of them spend more than 5

min under the shower.

4.3.2- Water conservation campaigns by the CSR of companies in Europe

IBM : ’IBM’s goal is to achieve annual water savings equal to 2 percent of

total annual water

microelectronics manufacturing operations, based on the water usage of the

previous year usage in

and measured as an average over a rolling five-year period”’. In 2013, a new water

conservation

and ongoing reuse and recycling initiatives in IBM’s microelectronics operations

achieved an

Annual 3.2 percent savings in water use, resulting in an increasing the saved water
over the five-year average of a 2.3 % which increased the dreamed goal of the

saving of only 2%.

£20Z 13gWa2ag —9 anss| — salpns Adeuljdiasipaaiu] pue eIpsiA Jo jeuanor

109




Journal of Media and Interdisciplinary Studies — Issue 6 — December 2023

https://www.ibm.org/static/responsibility/cr/pdfs/IBM CR 2013-full.pdf

4.3.3-Water Awareness campaigns in Asia

In Singapore, there was a recent save water campaign in2019. This is a part
of a national program that has been doing this campaign since the 1960s (Elangovan,
2019). Singapore has increased the tariffs on the water used by households, this has
led to sharp decrease in water consumption per person 148 liters in 2016 to 143 liters
in 2017 (Elangovan, 2019). In the same survey Elangovan concluded “Younger
Singaporeans felt little urgency to conserve water as it is readily available in taps,
while some participants felt that water scarcity may not be an issue”. The campaign
reminded the people that in 2016, the water supply for each person decreased by 20
%(Elangovan, 2019).

4.3.4- Water conservation campaigns by the CSR of companies in Asia

Suntory Holdings Ltd. (beverage company in Japan Suntory aligned with The -
Education Program for Nature and Water is designed campaign to teach the students
in schools the importance of forests and water in 2014. “As of 2017, around 23,100
students and their parents participated in the program since it began in 2004. The other
is a classroom activity provided by Suntory personnel and schoolteachers. Roughly
121,800 students at about 1,600 schools have learned about the water cycle and
nature’s contribution to it through classes, videos and experiments as of 2017~
(https://www.japantimes.co.jp/esg-consortium/2018/10/14/esg-consortium/water-
conservation-efforts-home-abroad/#.XZuph_1MTMw, 2018)

4.3.5- Water Awareness campaigns in USA
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Philadelphia the U.S. Environmental Protection Agency’s (EPA) announced
that the City of Charlottesville earned a “Water Sense program “. This was the award
in 2017 although the program started since 2006. Actually it helped consumers and
businesses save more than 2.7 trillion gallons of water and $63.8 billion in utility bills
since the program started in 2006 with Water Sense labeled products.

(https://www.epa.gov/newsreleases/charlottesville-wins-creative-water-

conservation-campaign, 2018)

4.3.6- Water conservation campaigns by the CSR of companies in USA

In USA, Colgate had an international campaign around the world , it shows
that almost 4 gallons of water get wasted when people keep the faucet running while
brushing. Colgate advises that we can save 3,000 gallons of water each year by
turning off the faucet while brushing. This ad campaign went viral and has garnered
a whopping 10 million+ views on YouTube. (Bargh, 2018). According to a survey
conducted by the firm, 58% of customers influenced by the campaign reported

turning off the tap more often when brushing their teeth(Bargh, 2018).
4.3.7- Water Awareness campaigns in Africa

South Africa Western Cape: South Africa is a water scarce country, ranked
the 30th driest country in the world with annual rainfall levels about half the world
average. Many schools in South Africa have problems in their water
systems(Booysen et al, 2019). Then the government launched , “Day Zero” camping
to make awareness that there is an urgent need of saving water due to the drought
issues . The reasons of problems of water in schools include the follows: insufficient
governmental funding, the lack of well-structured government policies, and a
shortage of skilled maintenance staff at the schools. So, this campaign suggested a

plumbing maintenance. This resulted in saving of 5000 R (332 $) per school. The

£20Z 13gWa2ag —9 anss| — salpns Adeuljdiasipaaiu] pue eIpsiA Jo jeuanor

111



https://www.epa.gov/newsreleases/charlottesville-wins-creative-water-conservation-campaign
https://www.epa.gov/newsreleases/charlottesville-wins-creative-water-conservation-campaign

once-off R1, 22 million (81,229 $)spent on the 196 schools resulted in a monthly
saving of R1, 90 Million (5,992,335 $) (Booysen et al, 2019)

4.3.8-Water conservation campaigns by the CSR of companies in Africa

Volvic, water brand by the French multinational company Danone, between
2005 and 2010; this was the ‘/L=10L’ (also called ‘Drink 1, Give 10’) campaign with
UNICEF . The main idea was that for each liter of mineral water sold, VVolvic [would
provide] 10 liters of drinking water to village dwellers in Ethiopia’ (Danone, 2010a)
and other African countries. (Brei & Bohm, 2013)

The coca cola foundation has specified $2.9 million for water stewardship;
300,000 people will be provided with improved water systems, sanitation and
education, conserving 7.2 billion liters of water. It is important to note that the
majority of this water donation will be for the dry African countries.

https://www.csreurope.org/new-grants-coca-cola-foundation-will-spark-

sustainability-efforts-six-continents#.XaEJcfLMTMw

4.3.9- Egypt

4.3.9.1- Egypt: Numbers of water usage in Egypt
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According to Dakkak (2017), Egypt has only 20 cubic meters per person of
internal renewable freshwater resources, this explains that River Nile is considered its
main source of water. The River Nile is the backbone of Egypt’s industrial and
agricultural sector and is the primary source of drinking water for the population in
Egypt is facing an annual water deficit of around 7 billion cubic meters. According to
Alsherbini (2019) stated that “ Egypt’s annual quota of the Nile waters is estimated at
55.5 billion cubic meters. Water sharing among the 10 Nile Basin countries is
regulated under a colonial-era treaty”. These 10 countries that share the Nile with are
as follows: Sudan, Ethiopia, Eritrea, Tanzania, the Democratic Republic of Congo,

Rwanda, Kenya, Uganda, Burundi and South Sudan (Samih, 2018). It was stated in
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the same report of Samih (2018) that “The Nile provides Egypt with 94 per cent of its
water resources. Another source of water is deep wells that yield 2.45 billion cubic
meters per year”. In the same research , Samih (2018) stated that “The share of each
citizen in the country’s water in 1995 was 1,000 cubic meters, but in 2017 this had

fallen to 570 cubic meters”

According to Ismail (2018) “Egypt is facing a water deficit of 30 billion cubic
meters; it annually needs at least 90 billion cubic meters of water to cover 100 million
citizens’ needs. However, it currently has only 60 billion cubic meters, of which 55.5
billion cubic meters come from the Nile and just less than five billion cubic meters

come from non-renewable subterranean water in the deserts.”
4.3.9.2-Reasons of water scarcity in Egypt

In fact in the last decades, Egypt has been suffering from severe water
scarcity. According to Dakkak (2017) there are some reasons behind this result.
First, the uneven water distribution among the 28 governorates of Egypt is not fair.
Second, the misuse of water resources by the Egyptians is due to lack of awareness
of the water's importance. Hence, water is taken for granted. Third, the inefficient
irrigation techniques where not using the saving technicalities in the irrigating
system. It is important to note that Egypt has more accessibility of water rain that is
not used wisely for irrigation (Dakkak , 2017). This is due to the fact that Egypt
receives less than 80 mm of rainfall a year, and only 6 percent of the country
agricultural land, with the rest being desert, so no efficient use of the extra water(
Dakkak , 2017). Fourth, the Rising populations will definitely lead to more water
consumption. It is important to know that we have 4300 new Egyptians born every
week, and it is expected to reach 110 million Egyptians in 2025 as already Egypt’s
population has increased by 40% since the 1990s (Dakkak , 2017). It is important to
note that the rapid population will put more pressure on the water demanded due to
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more water requirements for domestic consumption and increased use of irrigation
water to meet higher food demands(Dakkak , 2017).

Fifth, the rapid economic development in the countries of the Nile Basin like
Sudan, and Ethiopia will lead to more consumption of water of River Nile, leading to
less of the Egyptian quota for the water(Dakkak , 2017). As it is known that Egypt
has more than 90% shares of the River Nile, due to colonial-era treaty , yet now days
after the revolution in 2011, Ethiopia is taking more advantage and control of the
River Nile(Dakkak , 2017). For a more serious step, Ethiopia is building its
Renaissance Dam which will increase the amount of water for Ethiopia over Egypt’s
quota (Dakkak , 2017). Sixth, water pollution had led to less amount of qualified
drinking water. Thus, these are just some of the major factors playing havoc with
water security in the country, Dakkak (2017). Hence, the main source of drinkable
water in Egypt which is the River Nile is facing a huge damage due to water pollution
because of so many reasons such as municipal and industrial waste, the dumping of
dead animal carcasses, and the release of chemical and hazardous industrial waste into
the river (Dakkak, 2017). Seventh, the change in climate proved that “it is expected
to bring an expected 20% reduction in rainfall and higher rates of evaporation that
will make water scarcer in the Middle East” (Dakkak, 2017).
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4.3.9.3-Water in the near future of Egypt

In fact, the United Nations is already warning that Egypt could run out of water
by the year 2025 (Dakkak, 2017). By the year 2020, Egypt will be consuming 20
percent more water than it has (Dakkak, 2017). With the new global warming , where
the climate conditions expected to get drier and heat waves expected to become more
frequent and higher in degrees in the MENA region, Egypt must begin using the
conservation of water techniques more seriously. Another forecasted statics of Samih
(2018) stated that “According to the minister, by 2037 a single person’s share of

renewable water in Egypt is likely to decrease by 35 percent”
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4.3.9.4-Using Social marketing awareness campaigns through social media

Examples of the social media used in Egypt are Facebook, Instagram,
snapchat, YouTube, whatsapp , and Twitter. Yet, the researcher believes that every
application is used by certain demographics in the country. For example, now a days
the teens are using the instagram and snapchats more often than other apps.
However, the adults are into the Facebook usage more, especially after the revolution
in 2011 where it was believed it is one of the revolution’s catalyst. The statistics
declared that that over 2 million Egyptians joined the Facebook in the first 3 months
after the revolution had ended. This is because it was said that the Facebook was a
main agent in accelerating the fire in the Egyptian revolution in 2011 (Moubarak,
2011).

Yet, few people are using the Twitter in Egypt , and these are mainly the
celebrities, politicians or normal citizens interested in the national and international
affairs. Finally, the YouTube and whatsapp are used by all ages of people in the
Egyptian society. According to a recent statistics of Ahmad (2017) & a research
made on the media usage in Egypt, it was stated the following The Facebook users
and Facebook messenger’s users are almost 37 million, while the whatsapp ranks
the second popular medium with 34 million Egyptian users. Third, comes the
YouTube with 31.5 million Egyptian users. Fourth, is the instagram with 18 million
Egyptian users. Fifth, comes Twitter for 1.7 million Egyptian users. And as said
before that such social media usage requires internet, where the Egyptian internet
subscription is almost 48 million subscribers with a 48% of the total population.
Moreover, it is projected to reach 50.8% in 2018 (Ahmad, 2017). This is very
promising as in this way , Egypt is reaching the global internet penetration number
which is 40.8 %(Ahmad, 2017). Also, the smart phones users reached 26.3 million
of Egyptians.
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Thus, from the above numbers, it is clear that Egypt is the largest country in
the Arab countries in the social media usage (Ahmad, 2017). That is why, it was
chosen to be the geographic territory in this research and recommended to have a
social marketing awareness campaign for water conservation through the most used

social media tool; Facebook.
¢,¥,4.5 -Water conservation campaigns by the CSR of companies in Egypt

Sanofi Egypt : it held a water management campaign in Egypt
that made sure the country is following high-Tech methodologies for water
saving and control, ensuring water recycling programs are in place and
decreasing consumption. During 2014,effective water recycling program was
launched. Moreover, "2 more projects are being launched for new gauges
and sprinkler system of irrigation, to help water reduction and limit the

environmental waste of water".

Impact: there were 9600 liters of saved water per day during the water recycling

program

https://www.sanofi.com/-/media/Project/One-Sanofi-Web/Websites/Global/Sanofi-
COM/Home/common/docs/download-center/CSR brochure Eqypt 2015.pdf

Majid Al Futtaim group: Mall of Egypt, City center maadi and City center
Alexandria held a campaign to save the energy in Egypt. .Majid Al Futtaim websites
were also switched to ‘power saving mode’ during the hour to take practical part in
the program . This campaign was mainly to help save electricity, yet it included some
daily tips to encourage the Egyptians to conserve water, use less energy, plant a tree,

reuse and recycle water .

https://www.citycentrealexandria.com/media-centre/earth-hour-2017

116



https://www.sanofi.com/-/media/Project/One-Sanofi-Web/Websites/Global/Sanofi-COM/Home/common/docs/download-center/CSR_brochure_Egypt_2015.pdf
https://www.sanofi.com/-/media/Project/One-Sanofi-Web/Websites/Global/Sanofi-COM/Home/common/docs/download-center/CSR_brochure_Egypt_2015.pdf

The Egyptian food bank GROHE, the world leading German manufacturer of
sanitary fittings,

. It launched a campaign ‘Turn Water into Food’ . ‘Turn Water into Food’ is the
continuation of the Green Mosque program launched back in 2013 in Egypt were
GROHE was able to save 5,000 liters of water’'. In 2013, , the amount of saved water
was converted into food packs and roof plantation modules to be distributed to
families in the greatest need during Ramadan and that is why the campaign was named

‘turning water into food’
5- Problem Statement

The goal of this study is to effectively show the preference of the audience for
the message (through the execution styles and appeals ) in the ads for the future
water conservation campaigns in Egypt. It will also address the audience about the
most accepted medium for the social marketing campaign for water conservation in
Egypt. Furthermore, the researcher had an overview for some social marketing

awareness campaigns for water conservation in some countries of the world

6- Research questions

1. What is the best social medium to be effectively used to create social marketing
campaigns for water conservation awareness in Egypt?

2. What is the best execution style to be used in the social marketing campaigns
for water conservation awareness in Egypt?

3. What is the best message appeal to be used in the social marketing campaigns

for water conservation awareness in Egypt?

7- Measurements in the Research questions:
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Social medium: this will be tested by having a comparison question between
Facebook, instagram, and whatsapp as social media tools to create social marketing

campaigns for water conservation in Egypt?

Execution styles: this will be tested by comparing the slice of life, life style,
musical, dramatization, fantasy , testimonial and scientific evidence to create social

marketing campaigns for water conservation in Egypt?

Appeals: this will be tested by comparing the rational appeal versus the
emotional appeal in creating the message to create social marketing campaigns for

water conservation in Egypt?

The scope of this study is limited to survey questions only and no ethnographic
observations or experimental research are conducted. The questions of the best
social. The study includes current forms of text based on electronic communication
and concludes with the ways to use electronic communication between couples in a

positive way.

8- Mythology of the study

This research was tested by having self-administered survey electronically.
This is due to the widespread of the electronic communication. The information is
based on the respondent’s perceptions and doesn’t try to independently verify the

accuracy of these perceptions

9- Questions asked the respondents to reply in the form of multiple choice

guestions.
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Through these exploratory questions and answers, the study attempts to use
the answers of these 16 survey questions as recommendations for the future social

marketing awareness campaigns for the water conservation in Egypt.

A tool for data gathering was using the structured survey questions using
Likert Scales. The Likert scales were used to differentiate and identify the different
levels of agreement on the researched topics. The answers were grouped where they

begin with Strongly Disagree, disagree, neutral, agree and ending in strongly agree.

10- Ethical considerations

The online survey was conducted in this way to save financial cost and time
of both the researchers and the respondents. The assumptions are that the
participants are already logged to the internet and won’t pay extra fees to reply to
the survey. The survey results are kept anonymous and kept with confidentiality. A
benefit of the web based survey is that the respondents are willing to answer the
questions honestly especially when it comes to unfair usage or wasteful consumption

patterns and behaviors, than when completing the survey in person.

11-Sampling

The goal of this research is to survey as many people as are willing to
participate. This resulted in a convenience or available sample. An electronic survey
was used to decrease the cost and be more convenient for people who encourage
them to participate. The survey is offered to males and females ages starting 20 years
old to 60 years old on Facebook, whatsapp, and email. They were told that the
surveys will not take more than 10 minutes to answer. There was no personal

connection to the survey, so anyone can reply. Therefore, anyone can answer the
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survey. This resulted in a snowball sampling. Since, the survey was anonymously
constructed, and results were kept confidentially, this may result in encouraging the
people to answer the survey. The sample was mainly those who know how to read

English , have social media platforms .

The online survey was answered by 118 respondents of both males and
females. The females were the majority counting for 82.9% while the males for only
17.1%. This can be explained that some females have less working hours than males,
or even some females are not working yet, whether they are stay home mums or
females who didn’t find jobs yet. The majority who answered this survey is in age of
21-26 years old by 25.4% of the respondents. This can be explained as it was
distributed to the graduates of the faculty. This is a good indicator that the youth are
keen enough of the future of the water in the country regarding the water conservation
issue. The second major age of respondents is between 39 to 44 years old. This can
be explained as they represent the friends and colleague of the researcher who are in
the same age bracket. This age is a good indicator as they are the parents who will
pass on this information for their children. Also, they can pass it on to their helpers in
their household help from drivers and maids, since this survey as answered by the

middle to high classes who know English well.
12-Research findings and analysis

12.1 Results related to the best social medium to be effectively used to

create social marketing campaigns for water conservation awareness in Egypt
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Graph1

What is the best medium you would like to receive information and ads

about water conservation?

@y

@ Social media
© Radio

@ Flyer

As expected, the answers favored the social media over the TV for the water
conservation campaigns. The results were 61.9% vs. 33.9% in favor for the social
media. This is self-explanatory the social media is time consuming more than the
traditional medium such as TV. This supports the previous statistics of Ahmad
(2017) & a research made on the media usage in Egypt, where it was stated the
following The Facebook users and Facebook messenger’s users are almost 37
million. Yet the percentage in favor of the TV is not a trivial percentage that can be

ignored.

Graph 2

If social media is important to you as a channel, which one of the
following would you like to receive the information and the ads about water

conservation information ?
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@ Facebook

@ Instagram

@ Whatsapp

@ Allofthem

@ Credible website

@ Radio news telsvision Facebook

The answers of the respondents were in favor of Facebook as first option with
68.7% of the answers, followed by instagram by 15.7% and the third place for
whatsapp for 13%. Based on a previous research of Mubarak ( 2011), the statistics
declared that that over 2 million Egyptians joined the Facebook in the first 3 months
after the revolution had ended. This is because it was said that the Facebook was a
main agent in accelerating the fire in the Egyptian revolution in 2011 (Mubarak,
2011). The Facebook being the first ranked social medium agrees with the past
research of Ahmad (2017) which stated that The Facebook users and Facebook
messenger’s users are almost 37 million. However, this survey result of the instagram
being the second place flowed by the whatsapp contradicts the past research of Ahmad
(2017) in the rank of the instagram and the whatsaap. As Ahmad (2017) stated that,
the whatsapp ranks the second popular medium with 34 million Egyptian users. The
researcher explains that the instagram jumped to second place passing the whatsapp
as 7.6% of the respondents are from age 15 to 20 and 25.4% of the respondents are
from age 21-26 . And it is already known that the instagram is mainly used by the
young people of the upper classes in Egypt, and again this survey was held in English

for certain class of the youth in Egypt.
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12.2  Results related to the best execution style to be used in the social

marketing campaigns for water conservation awareness in Egypt

Graph 3

Would you like the water conservation awareness ads to be in the form

of problem and solution and showing the real actions you can take to save water?

sirongly disagree
Disagree

Neutral

50 (50%)

Agreg

Strongly Agree

]

The answers were that 89.8% of the respondents agreed that they want to see
the solutions for the problem of the water conservation in the ads. This means that
slice of life would succeed by 89.8% if held as the execution style for the water

conservation ads.
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Graph 4

Would you like the water conservation awareness ads to be in the form

of cartoons or people singing and having musical ad?

@ Strongly Diasgras
@ Disagrse

@ Neutral

@ Agree

@ Strongly Agree

The results noted that 50% of the respondents declared that they reject having
the water conservation ad in the form of musical or a cartoonish ad. This is self-
explained as the minimum age answering the survey was 15 years old and 67% of the
respondents aged from 33 to 56 years old . Yet, 33.9% of the respondents agreed for
having the musical ad in the water conservation campaigns, and this is due to the fact

that age 15 to 26 represent 33% of the respondents.
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Graph 5

Would you like a technical expertise such as an engineer to appear in the
water conservation ads and explain the water problem we are facing and show

us some household solutions?

@ Strongly Disagres
@ Disagrae

@ Neautral

@ Agree

@ Strongly Agres

Actually 78% of the respondents agreed that they would love to have an
expert or a technician who shows them how to easily adapt the household water
conservation techniques. So , his means that the execution style of technical

expertise will succeed in the water conservation ads in Egypt by 78%.
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Graph 6

Would you like to have scientific evidence in the water conservation ads,

that when we change our consumption patterns, water will be saved seriously?

@ Strongly Dissares
@ Disagree

@ Meautral

@ Agree

@ Strongly Aares

Actually this result noted that 92.4% of the respondents would like to have a
scientific evidence of how the water conservation techniques helped in saving real
water. This can happen through getting old numbers of the water resvoir, compared

to the present one. Also, this can be done after the campaign is being held by some
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time, to show the audience how effective is their effort in helping the country of not

losing so much water.

12.3 The Results for the best message appeal to be used in the social

marketing campaigns for water conservation awareness in Egypt?
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Graph 7

@ Strongly Disagres
@ Disagree

@ Neutral

@ Agrse

@ Strongly Agree
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Graph

Would you like the message in the water conservation ads to be emotional

and show love to our country and our next generations by saving water?

Actually the results noted that 64.1% of the respondents wanted to have an
emotional level showing care and love to their country and for their next generations.
While only 13.7% of respondents disagreed for having an emotional and love

message in the ad.

Graph 9

Would you like the message in the water conservation ads to be fearful

and make you afraid while watching the ads ?

@ Strongly Disagree
@ Disgaree

© Neutral

® Aoree

@ Strongly Agree
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Almost 47.5% of respondents agreed for having a fear appeal in the water
conservation ads. However, 37.3% refused having a fear message in such awareness

ads. And still this is not a trivial number to be ignored.

Graph 10

Would you like the message of the water conservation ads to be humor

and make you laugh?

@ Stronaly Disagres
@ Disagree

© Neutral

@ Aoree

@ Stronaly Agree
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Actually 62.4% of respondents disagreed for having a humor appeal in the
water conservation ads and this is due to the seriousness of the drought topic of the
survey. And only 16.9% agreed to have the humor appeal for the water conservation
ads.

About the best medium used, it was mentioned that the majority 61.9% prefer
the ads to be on Facebook and this was supported by the past research of Ahmad
(2017) that the Facebook users has reached 37 million after the success of the 21011
revolution believing that it was one of its catalyst.
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13- Research Discussion

First asking about the awareness of the real problem that Egypt may be facing
the water drought by 2025 if the consumption patterns kept unchanged, the answers
were 72.9% declared that they are aware of the future drought situation. So, the
researcher believes that this is an opportunity as it is a positive external issue that the
awareness level at the audience is high, and they may be interested by having more
information on the water saving techniques and desiring and then action by really
implanting in their houses. Thus this can be done through applying the AIDA model.
Here the awareness will depend on the number of messages and the IMC campaign
bombarding the audience. The messages should emphasize statistics and numbers
about the water shortages in the country. The interest stage will be through having
a suitable message for the audience that they will be interested in doing the saving
water techniques and buying the saving water equipment. Here we must emphasize
that most of the household consumption can be minimized. And that we need to
protect the environment. We must emphasize here that individual actions do make
a difference .The desire stage is by making the audience understand that they will
save money through water saving techniques. Here we must try to reduce the
purchase risk of the water saving equipment that they can be easily returned if not
working well. And finally the action stage which is making the purchase process of
the saving water equipment easy and found everywhere with the least price and
effort. Also, at this stage we can emphasize the desired household consumption
patterns such as closing the tap while teething and while bathing, taking a 5 minute
shower, reuse of the grey water after fruits and vegetables washing for planting, stop
washing cars with flow of water, and stop using the washing machines except when

it is full and preferably to have one with economy program.

So, showing the feasibility of doing the the desired behavior in the ad was

supported by 62% of the respondents believe that the water conservation behavior
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can be altered through the message in the ads. Again in the other question, Facebook
came the first preferred social medium over the instagram and whatsapp by 68.7%,
15.7% and 13% respectively. This result is explained that the instagram jumped in
second place as 7.6% of the respondents are from age 15 to 20 and 25.4% of the
respondents are from age 21-26 . And it is already known that the instagram is mainly
used by the young people of the upper classes in Egypt, and again this survey was
held in English for certain class of the youth in Egypt.

As for the execution styles, the scientific evidence was preferred by 92.4% of
the respondents. The respondents wanted to have real solid scientific evidence of
amount of water saved with their new consumption patterns. It can be done with
having facts about the water numbers before and after. Thus, they need a proof of
connecting the new saving consumption patterns with the real amount of water saved.
The second preferred execution style was the slice of life by 89.8%. This can be done
in the form of problem and solution scenario. This can be done through having the
saving water equipment and how easily they can be installed and how water was saved
after installing them. Thus, the ad can be showing that this equipment solved the
problem wasting water. The third execution style was the technical expertise by 78%.
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Here it is recommended that any expert in the water filed or n engineer that appears
in the ad as the endorser and explains to the public how they can use this equipment
effectively and efficiently and how their consumption household patterns can be
changed in favor of saving water. The fourth execution style was the mood was
accepted by 71.2% of the respondents. Here the ad can be done to put the pubic in
certain mood or to reflect certain image about the water conservation campaigns. And
the fifth execution style was the symbol and cartoon character representing the ad. It
was preferred by 67.4% of respondents. This can be done by associating certain image
or symbol related to the campaign. This happened before in Egypt in the national
campaigns for saving electricity through the boy and the orange cars of Venus. Also,

it was done by 5757 cancer hospital through the old man giving instructions on the
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daily hygiene actions to prevent cancer. And both campaigns were successful, so it
seems this type of ads are preferred in the social marketing campaigns in Egypt. The
sixth preferred execution style was dramatization which was preferred by 47.4% of
the respondents. This can be done through having a drama, or a suspense story of the
water drought that the country may face. The seventh preferred execution style was
the fantasy and was accepted by 45.8% of respondents. This type of ad can be in the
form of supporting the idea of nothing is impossible. This can be done through a story
of the drought situation that Egypt may face and how our actions can prevent this from
happening, so nothing is impossible. Finally, the only rejected execution style was the
musical; it was rejected by 50% of the respondents. And this can be explained as the
situation of the water drought is a serious problem that can’t be tackled through

cartoons or people singing a song.

Regarding the message, 90.6 % of respondents preferred the rational
message. The rational ad can be in the form of giving statistics, facts, quality of the
good pipes, some tips for household consumption patterns. In this type of ads, we
must say the benefits of saving water for the audience personally and the country
nationally. The second appeal was preferred was the emotional appeal .It was
preferred by 64.1% of respondents. This type of ad can show love to the country and
love to the next generations by saving water. It can show a mum teaching the desired
consumption patterns to her kids in an emotional way. Talking about the emotional
messages, the humor appeal was rejected by 62.4% of the respondents. The point is
that the humor appeals attracts attention and is memorable. Yet, it can still wear out
and make the audience doesn’t want to watch the ads again as once one laughed, he
won’t laugh every sine time watching the ads. Also, the humor appeal can
overshadow the original advertising message. Finally, the fear appeal was accepted
by 47.5% of the respondents that they accept having a fearful message and the
feeling of being afraid through the ad. However still it was rejected by 37.3% of

respondents that they can’t accept a fearful message. The idea is that as mentioned
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in the literature review that the fear appeal can be accepted till certain level, which
will later be rejected. Thus, after certain level of the fear appeal, the coping response

declines and the audience will reject the message (Tanner et al., 1989).

14- Conclusion

It’s crystal clear that a great percentage of the people know that Egypt is facing
a drought in 2025 if the current water consumption patterns are unchanged. This is an
opportunity to try to have the most effective message in the ads to be accepted for the
audience. It is important to use the preferred media channels that the audience chose;
they are Facebook, instagram and whatsapp in order. Still the TV was chosen by
33.9% of the respondents, so it needs not to be neglected when putting in
consideration the options of the media placement. It is clear that the most preferred
execution styles by the Egyptians for the water conservation ads are in order; scientific
evidence, slice of life, technical evidence, mood, symbol and cartoon character,

dramatization and fantasy. And the rejected execution appeal is the musical one.

As for the message, the rational message was preferred over the emotional
one. So, the researcher is suggesting having different small ads, one with a rational
message about facts and benefits of saving water. And another emotional ad for
showing love to the country and our next generations by saving water. Also, the fear
message appeal was preferred over the humor one. In fact, Consumer education of
changing the consumption pattern is a simple and inexpensive means of economizing
on water in the urban areas. Thus, there must be an emphasis that the water is a

national treasure that must be effectively and efficiently saved, sustained and invested.
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15- Limitations

The research was limited only to be collected through online surveys only
through Facebook, whatsapp, and emails. It didn’t use any qualitative research
methods. Thus, focus group research if used, it would have enriched the results.
Moreover, it was concentrating firstly on Facebook as a social medium and secondly
for the instagram and thirdly for whatsapp. Many others social media platforms were
not tested in the research. Furthermore, it also included the upper classes only who
speak and understand English. Moreover, the survey was conducted in less than one
week only due to the time constraints. Moreover, the paper tackled the water
conservation only and not any types of energy conservation. Another limitation is
that the researcher asked questions about certain execution styles and certain

message appeals and not all of them
16- Recommendation for water social marketing awareness campaign in Egypt

The researcher is suggesting contacting the samples in the future for other
qualitative research methods in the future. It is better also to use other demographics
and psychographics of people in Egypt to have a full display of the real picture in
the Egyptian society.

Tackling the research points of study, about choosing the best execution
style, the researcher is suggesting having a combination of scientific evidence,
technical evidence, symbol and slice of life. Here the ad goes in comparison that
the saving water consumption behavior really affected saving the national water
level in the form of before and after. This can be said by an engineer or a technical
expertise. And there must be a shot showing how the saving water equipment solved
the solution of the drought. And it’s preferably to have a certain cartoon character
that appeals to the people and to be a famous sign for the water conservation ads like

the one of electricity.
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The researcher suggests having a combination of rational and emotional appeals in
the water conservation ads. The rational ones to first stage stating the facts,
statistics, information on household water saving methods like taking a bath in less
than 5 minutes, using grey water after washing the fruits and vegetables for planting,
closing the tap and using a cup of water while brushing teeth, the women to use the
washing machines when it hey are full or to use the economy program, not
irrigating the gardens during the rain time and not washing the cars with flow of
water. Also, the message can show the way of installation of the saving water
machines and how user friendly, cheap and available they are. On the other hand,
there can be an emotional ad that shows the love and care for the country and our
next generations by saving water. Also, another version can be a fear appeal
message showing an imaginary situation of Egypt in the drought and how people

will be suffering then.
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To attain a cohesive research framework, a media researcher must initially
prioritize the philosophical standpoint guiding the investigation. To address the
distinct nature of media and andragogy research, a taxonomy of knowledge will
determine the complex lens on the methods to be considered regarding the

interdisciplinary nature of the research.

Andragogy, described as the art and science of adult learning, plays a crucial role in
shaping the educational landscape, especially in the realm of digital media
consumption. Malcolm Knowles, a significant figure in andragogy theory, proposed
that adults possess unique learning needs and preferences distinct from those of
children. In the context of lifelong learning, digital media has emerged as a potent tool
that profoundly impacts the educational experiences of adults. The incorporation of
digital media into andragogical practices enables the creation of personalized and
adaptable learning environments, catering to the diverse needs and learning styles
of adult learners (Merriam, Caffarella, & Baumgartner, 2007).

The prevalence of digital media has revolutionized the conventional teacher-centred
approach, ushering in a learner-centred paradigm that provides adults with
opportunities for self-directed learning, collaboration, and knowledge construction
(Dabbagh & Kitsantas, 2012). Online courses, webinars, and interactive multimedia
on digital platforms facilitate and support the andragogical principles of learner
autonomy and relevance. Adults can interact with educational content at their own
pace, accessing an array of resources tailored to their specific interests and

professional aspirations (Gibbons & Rogers, 2019).

Nevertheless, it is crucial to recognize the challenges and considerations associated
with the integration of digital media in andragogical settings. Issues such as digital
literacy, information overload, and the necessity for critical thinking skills become

pivotal in navigating the expansive realm of online information (Hartshorne,
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Friedman, & Anderson, 2018). Hence, educators and instructional designers must
meticulously curate digital content and provide guidance to adult learners in
developing the skills necessary to discern credible information and navigate the digital

learning environment effectively.

The interdependence of andragogy and digital media consumption signifies a
transformative shift in adult education. The integration of digital media aligns with
andragogy's principles by empowering adults with the autonomy to direct their
learning, fostering collaboration, and promoting relevance. As technology advances,
educators must remain vigilant in addressing the challenges posed by digital media to
ensure that adult learners harness its potential for lifelong learning and professional
development (Marrie H, 2022).

A Pedagogical Scientific Investigation

Exploring key concepts in scientific theory and clarifying their relevance to the
andragogical media research and their interactions can enrich discussions on the
methodological evaluation of cohesive pedagogical studies within mediated virtual
communication. According to Kuhn (1962), any scientific investigation should be
rooted in a framework representing a viewpoint or a collection of interconnected
perceptions of the world. The philosophical perspective or common views embraced
by a discipline constitute a theory, impacting empirical paradigms (Sale et al., 2002).
The term 'ontology," derived from the Greek words 'onto’ (being) and 'logia’ (science
or theory), involves the study of truth or the objects constituting reality, influencing
empirical evidences and relationships between fundamental categories of being (Guba
& Lincoln, 1989). Ontological positions determine the mechanism of knowledge,
leading to epistemology, derived from the Greek ‘episteme’ (knowledge).
Epistemology, as discussed by Slevitch (2011) and Guba, Lincoln, and Denzin (1994),
addresses questions about truth, actual expertise, and the investigator's interaction
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with perceived knowledge.

Philosophical Foundations: Ontology, Epistemology, and Methodology

Ontological positions shape empirical paradigms, influencing the study of truth and
the objects constituting reality (Guba & Lincoln, 1989). Epistemology, rooted in the
Greek 'episteme’ (knowledge), explores questions about truth, actual expertise, and
the nature of the investigator's interaction with known phenomena (Slevitch, 2011).
The interplay of ontology, epistemology, and methodology underscores the

philosophical foundation of scientific investigation (Slevitch, 2011).

Methodology, a theoretical standpoint, organizes how knowledge is carried out,
specifying approaches, tools, and procedures in a scientific investigation (Guba,
1990; Smith & Heshusius, 1986). "Understanding Methodology in Scientific
Investigation™ Methodology, a theoretical standpoint, organizes how knowledge is
carried out, specifying approaches, tools, practices, or procedures in a scientific
investigation (Guba, 1990; Smith & Heshusius, 1986). It determines the best-suited
methods based on philosophical positions, guiding the research investigation
(Slevitch, 2011). Scientific investigation is a collection of philosophical
assumptions about truth, ontology, and knowledge, serving as a guide for
methodology andresearch methods (Slevitch, 2011; Guba et al., 1994). The
interconnectedness of these philosophical standpoints defines the research process
(Slevitch, 2011).
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Philosophical Interconnectedness in Scientific Investigation

The interconnection of ontology, epistemology, and methodology defines the research
process, with ontology shaping epistemology, which, in turn, determines
methodology and specifies applied methods for research investigation (Slevitch,
2011; Guba et al., 1994).

Digital Media and Androgogy: An Interdisciplinary Approach

New media and learning research, an interdisciplinary technique, underpins an
epistemological perspective on learning engagement knowledge and an ontological
positioning of media research within the social sciences. Cohen et al.'s research on
education delves into the philosophical approaches' taxonomy, distinguishing
relationships between ontology, epistemology, determinism, and methodology
(2000). Their work is heavily influenced by Burrell and Morgan's classic study on
taxonomy (Dean, 2015).

Philosophical Perspectives in Education Research

Cohen et al. (2000) extensively explored the philosophical approaches' taxonomy,
delineating relationships between ontology, epistemology, determinism, and
methodology in education research. Their work is influenced by Burrell and Morgan's
classic study on taxonomy (Dean, 2015).
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An adaptation of the Meta-theoretical Taxonomy
assumptions of knowledge on

New Media and Andragogy
Philosophy
Objective
Standpoint
Realism Positivism Determinism Nomothetic
ONTOLOGY EPISTEMOLOGY HUMAN NATURE METHODOLOGY
Nominalism Constructivism Voluntarism Ideographic
Subjective
Standpoint
Philosophy

Based on the above reasoning, this paper will consider a mixed-method research
enquiry. The structure will be an exploratory sequential design, hence the study in
media and andragogy may commence with semi-structured qualitative interviews to
create primary key themes of data, which are then to be further reviewed in a survey.
Lastly, the study must present all data gathered from the two methods against the
primary data, the literature review and the conceptual framework for validation. This
method complements the exploratory aim of the research by allowing a deeper level

of understanding rather than what a one-step method might provide.
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Mixed-methods approach in a media and andragogy study
The three fundamental designs of mixed-method analysis are convergent parallel,

explanatory sequential, and exploratory-sequential design strategies (Snelson, 2016).

Convergent Parallel Design

A convergent parallel design involves the simultaneous implementation of separate
quantitative and qualitative research methods, with findings converging at the end.
This approach collaborates qualitative and quantitative components to address
research problems, employing various tools for validation (Creswell & Plano Clark,
2011).

Methodological triangulation, a form of convergent parallel design, combines
qualitative and quantitative data collection and analysis (Snelson, 2016). In a media
study, this design may analyze social media video content alongside metadata
obtained from analysis software, such as Spider software (Casselman & Heinrich,
2011).

Explanatory Sequential Design

The explanatory sequential design places the quantitative element before the
qualitative element, enhancing the interpretation of data during qualitative analysis
(Creswell & Plano Clark, 2011). This design is useful for clarifying quantitative
findings, such as using focus groups to understand survey results (Debatin et al.,
2009). Media research often utilizes explanatory sequential design through surveys

and questionnaires, followed by qualitative exploration (Creswell, 2014).

Exploratory Sequential Design

In the exploratory sequential design, qualitative methods precede quantitative
methods, with the latter validating the former's analysis (Creswell, 2014). This design
involves qualitative interviews followed by quantitative assessments in the media

research context (Strano & Queen, 2012). It allows for an in-depth understanding of
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trends on digital platforms, such as studying image tagging themes qualitatively

before surveying actual language learners (Kumar et al., 2019).

Significance of MMR in Studying New Media Trends

Mixed-method research (MMR) combines quantitative and qualitative data to provide
comprehensive interpretations. MMR is valuable for understanding research topics in
depth, answering research questions effectively, and combining complementary
strengths of different data sets (Creswell, 2014). MMR can be structured in various
ways, including mixed research, multiple methods, and ethnographic analysis,
focusing on questions requiring context and inference from real-world examples
(Johnson et al., 2007).

Method One: Designing Semi-Structured Interviews for Media Research
Semi-structured interviews, frequently employed in Mixed Methods Research
(MMR), utilize pre-determined open-ended questions to allow for depth and
flexibility in exploration (Gubrium et al., 2012). The duration of these interviews,
ranging from one to one and a half hours, aims to comprehend participants'
perspectives on language apps. Recording preferences, whether video or audio, are
determined by ethical considerations and participant comfort, with note-taking
employed to complement recordings for comprehensive data capture (Mero-Jaffe,
2011).
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Population and Sampling

The Pertinence of Convenience Sampling in New Media Research Objectives This
study necessitates a sample that authentically digital users, emphasizing
diversification in terms of age, gender, and occupation to address gaps identified in
related literature (Cohen et al., 2007). Despite the absence of a clear-cut answer for
determining sample size, purposive sampling in web-based surveys is recommended.
Cohen et al. (2007) suggest an overestimation of the sample size to account for

potential limitations.

Purposive Sampling

While commonly believed to be aimed at generating 'knowledge-dense' cases,
purposive sampling in mixed-methods implementation studies lacks clear guidelines,
especially with multiple objectives (Patton, 2002). Comparatively, Kemper et al.
(2003) highlight the focus on consistency in purposive sampling and variance in
probability sampling.

A purposive sampling strategy aligning with the breadth of quantitative probability
sampling is recommended to achieve equilibrium between quality, trustworthiness,
and internal validity. Purposive sampling, an effective qualitative analysis method,
identifies information-rich cases to optimize data use with limited resources (Patton,
2002). Challenges in deciding the most effective purposive sampling technique arise
due to uncertainty in the range of variance within the population. Incremental
sampling and resampling ensure theoretical saturation, vital for achieving qualitative
goals (Miles & Huberman, 1994).

Research evidence suggests that a purposive sampling strategy can effectively
generate quantitative data, while probability sampling can generate qualitative data
(Palinkas et al., 2013). Purposive sampling's potential in mixed-methods data
collection lies in its ability to transcend current methodological approaches to address

complex research questions innovatively.
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Convenience Sampling

Convenience sampling, a type of non-probability purposive sampling, selects samples
based on convenience for research aims (Bornstein et al., 2013; Jager et al., 2017).
Unlike probability sampling, convenience sampling lacks equal-chance selection,
relying on subjective judgment for sample inclusion. Although imbalances and biases
may result from convenience sampling , it remains useful in generating preliminary
hypotheses from reported attitudes and opinions, contributing rigor to mixed-method

studies.

Method Two:

Designing quantitative survey for a media research

In media-related research, the selection of an effective and systematic data collection
approach is imperative. The choice of data collection method is influenced by factors
such as available resources, characteristics of the study population, and the

sensitivity of the study topic (Regmi et al., 2016).

Traditional methods, such as telephone interviews, face-to-face interviews, and
hard-copy questionnaires, have been widely used but may yield only moderately
qualitative results, considering the financial implications associated with specific
research endeavors. With the expansive reach of the Internet, however, web-based
formats and electronic delivery of questionnaires have become viable alternatives,

utilizing platforms like email, websites, and social media (Regmi et al., 2017).

Sample selection is crucial in ensuring that participants represent the larger
population under study. Random sampling or a combination of random and non-
random sampling methods can be employed, with random sampling being conducive
to quantitative data collection facilitated by online randomizers (Kelley et al., 2003).

For qualitative data collection, non-random sampling is more appropriate. Surveys,
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involving standardized interviews or questionnaires, are a common method in survey
research to gather data on phenomena, people, preferences, behaviours, and thoughts,
making them suitable for descriptive, explanatory, or exploratory research in media
studies. Quantitative surveys, being objective and dependent on variables, can
measure data effectively, making them suitable for extrapolating findings to the
broader population in studies involving learners (Regmi et al., 2017).

However, surveys have limitations, including their inability to provide historical
context and potential bias due to survey non-response (Bell, 1993). In this study, the
use of multiple methods may address these limitations. The survey design process
involves developing a sampling plan and procedures for obtaining population
estimates. In this study, a purposive sampling web-based survey compromises the
sampling plan, but the administration methods, such as web-based surveys, are
specified (Regmi et al., 2016).

The survey's accuracy and response rate are determined during the development of

population estimate procedures. Participant feedback on survey design procedures,
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including variables to be measured, estimation requirements, reliability and validity
standards, and relevance, is sought. Ethical considerations, including informed
consent, privacy, confidentiality, the right to omit items, and withdrawal rights, are
integral to the survey design (see the Consent Form and Participant Information Sheet
in the Appendix). A pilot study is conducted post-survey design to assess question
order, question legitimacy, content comprehensiveness, clarity of instructions, data
compatibility, participants' ability to skip sections, and technological feasibility
(Regmi et al., 2016).

Applicability of web-based questionnaires
Leveraging web-based questionnaires presents a current solution to counteract the

decline in respondent participation observed in research studies. The utilization of

148



online platforms like Survey Monkey, Google Docs, direct mail, and various social
media channels can address the drawbacks associated with traditional survey

methods, particularly the challenge of low participation rates.

Presently, engaging in a web-based survey is considered a more cost-effective
alternative than participating in traditional research studies, allowing researchers to
efficiently collect extensive participant data in a shorter timeframe (Regmi et al.,
2016). Web-based surveys prove valuable in gathering information on sensitive topics
and reaching out to vulnerable populations, such as minorities, immigrants, or
communities with diverse sexual orientations (Regmi et al., 2016). In the current
global pandemic scenario, the advantages of web-based surveys are being fully
harnessed, benefiting from the widespread digital connectivity of individuals while

adhering to physical distancing measures.

Both commercial board members and academic researchers have played a role in
steering away from traditional paper-and-pencil research methods (Scheuermann &
Bjornsson, 2009). Web-based surveys are categorized into probability and non-
probability types, with the researcher's discretion influencing non-probability
sampling, often termed as ‘convenience sampling." This approach involves
participants self-selecting or opting in through volunteer panels on email lists for
non-probability surveys. The decreasing costs of technology infrastructure make
web-based services more economically feasible, enabling comprehensive qualitative
and quantitative data collection. The streamlined transfer of written data to
technological applications ensures efficient and error-minimized collection of large
datasets (Heiervang & Goodman, 2009). The expeditious data collection capability
of web-based surveys is a notable advantage, allowing respondents to complete
questionnaires at their own pace within a specified time frame and over multiple

sessions. Respondents can skip irrelevant questions, utilize multiple-choice options,
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and organize responses to open-ended qualitative questions systematically within the
automated interfaces of web-based questionnaires (Regmi et al., 2016).

Strategic design elements can encourage increased response rates, such as preventing
progression to the next question until the current one is answered (Heiervang &
Goodman, 2009). For sensitive inquiries, rearranging and ranking questions offers
flexibility for participants to respond at their convenience (Regmi et al., 2016).
Additionally, web-based questionnaires for follow-ups present a more convenient
alternative than traditional postal services, with various online channels facilitating
the creation of user-friendly survey formats. Despite acknowledged limitations, such
as individuals' preferences for social media platforms or limited favorability towards
web-based interfaces, supplemental paper and phone surveys can complement web-

approaches.

Conclusion

Epistemology plays a crucial role in shaping the research taxonomy and methodology
employed in the interdisciplinary examination of andragogy and digital media within
the context of mixed methods research (MMR). The importance of epistemology lies
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in its investigation of the essence and extent of knowledge, influencing the
researcher's position on what constitutes valid and valuable information in this

multifaceted domain.

In Media and Andragogy MMR, where quantitative and qualitative methodologies
seamlessly merge, considerations related to epistemology become even more vital.
For example, comprehending the epistemological foundations assists researchers in
navigating the intricacies of amalgamating diverse data sources, ensuring that both
the quantitative and qualitative aspects contribute significantly to the overall
comprehension of andragogy and digital media. This interdisciplinary aspect

necessitates a research taxonomy and an epistemological framework that
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accommodates diverse ways of understanding and acknowledges the dynamic

interplay between theory and practice.

Advancements in the mixed-methods movement, as eloquently expressed by Sechrest
and Sidana (1995), can address certain challenges associated with singular
methodologies. A mixed-methods investigation incorporates the strengths inherent in

both quantitative and qualitative approaches within the same framework.

Notably, researchers engaging in mixed methods are more inclined to select
methodologies based on their specific research inquiries, prioritizing the research
questions over predetermined biases about which research paradigm should prevail in
social science research. Johnson and Onwuegbuzie (2004), in their book "The time
for mixed methods study has arrived,” present mixed methods as an opportunity to
cultivate mutual responsibility in the pursuit of quality and transparency. This
opportunity involves bridging the divide between quantitative and qualitative

research methods.

Ultimately, within the realm of andragogy and digital media, MMR emerges as an
indispensable methodological instrument, enabling a thorough investigation that
goes beyond traditional disciplinary confines. The interdisciplinary approach
recognizes the intricate links between theories of adult learning (andragogy) and the
evolving dynamics of digital media. As emphasized by Smith, Moustakas, and
Downing (2019), MMR s particularly suited for examining intricate phenomena
where diverse perspectives are imperative. By integrating quantitative evaluations
and qualitative insights, MMR facilitates a nuanced exploration of how adults
interact with and learn through digital media platforms. The interdisciplinary
essence of andragogy and digital media necessitates a research framework that
embraces various perspectives, methods, and a comprehensive research taxonomy,
highlighting the significance of MMR in offering a holistic understanding of this

dynamic intersection.
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Abstract

The study aims to explore as well as examine the representation of Egyptian public
diplomacy in hosting COP27 in online news articles, where comparative analysis is
applied between the Arabic-language and the English-language articles. An extensive
literature review was provided in the current study to analyse the definitions of public
diplomacy as well as the activities practised assessing the relation between the defined
practice and the actual impact and perception. The purpose of the paper was not only
to compare the diver languages used but also to measure the impact of such diversity
on the Egyptian global reputation and image, which is, after all, the main goal behind

the practice of public diplomacy.

The study adopted a quantitative methodology, using content analysis as the data
collection method, along with a pre-designed code book containing specific themes
for measurement. A sample of 32 new articles was used in each language to maintain
diversity, credibility, and transparency. Data were analysed using scientific measures,
and results were presented in an organised manner. Limitations and further
recommendations were also addressed to guarantee a significant contribution to the

literature.
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Summary

“When diplomacy ends, War begins.” — Adolf Hitler. This quote emphasises the

significant role of public diplomacy.

Public diplomacy assists in acquiring healthy solid relationships between nations
around the world. Through public diplomacy practices, nations tend to promote their
image and reputation, and exchange cultures, values, benefits, resources and many
more. Moreover, public diplomacy interrelates with different aspects, such as nation-

branding and soft power.

This research focuses on the public diplomacy practices within nation-branding
through hosting global events. This interrelation is applied to the Egyptian public
diplomacy practices in hosting COP27 in 2022.

This study examines the representation of Egyptian public diplomacy in hosting
COP27 in online Arabic-language and English-language news articles. The
researcher analysed 64 online news articles through quantitative content analysis to
examine the representation of Egyptian public diplomacy in hosting COP27 news
coverage. Different aspects helped the researcher conduct this study, which will be

elaborated more in the literature review chapter.
This study’s contribution to knowledge is:

- To examine the representation of Egyptian public diplomacy produced by
online news coverage of COP27.

- To address the central themes and issues in the coverage.

- To examine the difference in the language used in the coverage and its

impact on Egypt’s global reputation.
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Introduction

Egypt is one of the Arab countries that is characterised by its eminent history,
culture, tradition, and inheritance, as well as a fundamental role in human civilisation
on the one hand. On the other hand, it captivated the whole world with the
effectiveness of its international trade. Spreading from Africa to the Arab regions and
beyond seas, Egypt, as an Arab country, acted as a pillar of attraction and appreciation
among many people on international levels. In the 1950s, Egypt adopted a foreign
policy where Gamal Abdel Nasser, the Egyptian president at that time, bewildered the
whole world, either Arab or Foreign, through his new vision and updated foreign
policies and public diplomacy. Abdel Nasser started adopting and practising new
terms like Arab unity, National Liberation, National Pride, and anti-occupation
ideologies. Consequently, a major change occurred in the core of the Arab region and
the neighbouring countries that not only resulted in growth and civilisation. But also
empowered the Arab countries and cooperate and work together as a unified front
(Abdel Wahid, 2016).
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In an article for Business Today, Simon Anholt, a prominent British branding
consultant, addressed the challenges Egypt faces regarding nation branding. Although
Egypt possesses numerous strengths, such as its rich history and culture, it also
grapples with political instability and security concerns. To strengthen its nation
brand, Anholt proposed that Egypt concentrate on various areas, including
governance, tourism, culture, heritage, investment, immigration, and exports. He also
suggested that Egypt invest in its people and infrastructure to make it a desirable
destination. Despite its well-known status, Anholt classified Egypt as one of the
countries not highly admired among the top thirty most well-known nations globally,

having once enjoyed a high profile that no longer exists (Anholt, 2006).

160



Public diplomacy has been essential for governments to communicate and build
relationships with foreign publics and enhance their national interests since age-old
times. Over time, the concept of public diplomacy developed, and it has become
increasingly significant in the age of globalisation, where countries are more
interlinked than ever before. Public diplomacy encompasses various aspects, such as

cultural exchange, information outreach, and economic cooperation (Snow, 2020).

In 2022, Egypt was striving to improve its national image and reputation by
engaging in nation branding efforts, such as hosting international events such as the
4™ edition of the “World Youth Forum” in Sharm El-Sheikh, “Marron 5 concert” at
the Giza Pyramids, and “COP27 - climate change conference” in Sharm El-Sheikh
(Egypt Travel website, 2022).

These events have contributed to enhancing Egypt's visibility and attracting
more tourists. In addition, the recent hosting of COP27 in Sharm EI Sheikh was
another opportunity for Egypt to demonstrate its commitment to addressing climate
change and promoting sustainable development. COP27 was the 27th Conference
of the Parties of the United Nations Framework Convention on Climate Change. It
was held from November 7 to 18, 2022, in Sharm EI-Sheikh, Egypt. The meeting
aimed to accelerate greenhouse gas emission reduction and build resilience to
climate change. It focused on mobilising finance for climate action, promoting net-
zero emissions, and aiding countries in adapting to climate change. In addition, the
conference presented a crucial opportunity for global collaboration in taking

ambitious action to mitigate the impacts of climate change (UN, 2022).
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However, despite Egypt's successful efforts in hosting COP27, the researcher
noted some negative news coverage of Egyptian diplomacy concerning this event.
Therefore, this study aims to analyse the impact of hosting COP27 on Egypt's
international image by conducting a comparative quantitative content analysis of

online international English and Arabic language news coverage.

Consequently, this dissertation focuses on the representation of Egyptian public
diplomacy in hosting COP27. Did Egypt succeed in promoting a respectable
reputation during this global event?

Through this analysis, the frames and portrayals of Egyptian public diplomacy
will be examined to understand how the world perceives Egypt as a country and

identify potential areas for improvement in Egypt's public diplomacy efforts.
Research questions

1) How were the Egyptian public diplomacy practices represented in online
news coverage?

2) How was the news coverage of COP27 perceived in terms of supporting or
undermining Egyptian international reputation?

3) Is there a significant difference between the representation of Egyptian
public diplomacy in Arabic and English-language international news
coverage of COP27?
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Research justification

The primary objective of this research is to conduct a comprehensive examination
and quantitative content analysis of the representation of Egyptian public diplomacy
practices during the hosting of COP27. This research holds a significant impact due
to its detailed methodology, which involves crucial aspects. Public diplomacy is a
multifaceted and dynamic field that implicates active engagement and interaction
between various publics and institutions. In this regard, governmental and non-
governmental organisations play fundamental roles in facilitating and advancing a
country's image improvement, cultural publicity and shaping values. Moreover, these

activities influence nation branding, a vibrant component of public diplomacy.

The researcher underlines the importance of understanding how hosting COP27
has effectively served these objectives for Egypt. The focus is mainly on measuring
its impact on Egypt's reputation internationally. Furthermore, by evaluating the
reception and perception of Egypt's public diplomacy efforts during the COP27
event, valuable insights can be gained regarding the effectiveness of the strategies

employed and the outcomes achieved.

Moreover, the research investigates and analyses the differences between
English and Arabic media coverage of Egypt's public diplomacy practices during
COP27. This comparative analysis will show how these efforts were communicated
and represented in different language and cultural contexts. Understanding these
differences will provide valuable insights into the effectiveness of Egypt's
communication strategies and their importance among international audiences. It
will also inform public diplomacy practitioners in Egypt about areas requiring
different approaches or adjustments to maximise their impact and achieve the

desired outcomes.
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The findings of this research will serve as a valuable resource for public diplomacy
practitioners in Egypt, offering them a detailed understanding of the strengths and
weaknesses of their efforts during COP27. By identifying areas of improvement and
potential communication gaps, practitioners will be better prepared to improve their
strategies and adapt more approaches for future initiatives. This research attempt aims
to contribute to developing a successful public diplomacy framework in Egypt,
ultimately supporting the nation's image, promoting its cultural heritage, and

effectively engaging with diverse international audiences.
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Literature Review

Public Diplomacy History

According to Rasmussen (2009), the importance and attention of public
diplomacy extended from the diplomatic, academic and media communities during
the Cold War. The disagreement between the United States and the former Soviet
Union exceeded economic and military aspects, as the ideal context of democracy
against communism was ultimately noteworthy. Winning hearts and minds through
public diplomacy, such as international broadcasting, was crucial in this cognitive
battle. Both countries utilised such practices to promote favourable images and
positive attitudes towards their ideologies while demeaning those of their rivals. For
instance, the United States Information Agency (USIA) promoted American values

and policies worldwide during the Cold War (Rasmussen, 2009).

In 1953, the Eisenhower administration established the USIA, using the slogan
“To tell America’s Story to the World”. The USIA was founded to counter the
propaganda occurred by the Soviets and to promote the American culture, identity

and policies as the world’s leader.

Smith-Mundt Act influenced the creation of USIA, which endorsed overseas
information agendas and cultural activities, framing the idea of communism and the

existence of Soviet propaganda as a significant danger to the United States.

Moreover, during the “Campaign of Truth”, President Truman’s 1950 speech
emphasised the need for more realistic procedures and the increasing number of
communist people in the United States shaped a sense of urgency to begin a new
system in order to stop the communist missionary efforts and manipulate the
American people that the United States government was working for a better

universe. With an immeasurable network of posts overseas and a two-billion-dollar
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annual budget, the USIA was the world's largest full-service public relations

organisation and propaganda apparatus (Rasmussen, 2009).

On the one hand, Fukuyama (2006) claimed that the collapse of the Soviet
Union and the fall of the Berlin Wall manifested the “End of History” as the United
States became the most powerful country and the dominant force globally by
manipulating the public with their description of democracy, liberal economy, and
globalised culture (Fukuyama, 2006, as cited in Abdel Wahid, 2016).

On the other hand, Zahrana (2007) acknowledged three developed aspects that
have affected the public diplomacy concept and strategies in the post-cold War era.
First, “the nonexistence of bipolarity has complicated the communication among
nations and made the advocacy more challenging.” Secondly, “culture became a
critical aspect in the international relations, in shaping the creation and perception of
political messages.” Thirdly, “technology has altered the communication dynamics

by shrinking the barriers between message senders and receivers, and created a new
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atmosphere based on message exchange.” Consequently, in this globalised world,

public diplomacy practices are crucial for all nations to survive (Rasmussen, 2009).
Public diplomacy

Gilboa (2008) stated that public diplomacy is interrelated with diverse fields
involving nations’ international relations, media scholarships, marketing, and public
relations. It engages various public platforms that involve cultural centres,
international media, educational institutions and public relations organisations to
influence its targeted nations. Moreover, public diplomacy practices create a
distinctive structure for dynamic interactions within governments, media, and public
opinion (Soroka, 2003, as cited in Abdel Wahid, 2016).

166



Tuch (1990), as cited in Khakimova (2013) described public diplomacy as the
governmental practice of communicating with foreign publics to promote its nation’s
identity, ideas and ideals, cultures, media, and national and national and international
policies. Moreover, Hocking (2007), as cited in Abdel Wahid (2016), defined
traditional diplomacy as the governmental communication between nations, while the
new public diplomacy involves various means of communication to engage and
inform as well as influence foreign publics. Additionally, on the one hand, traditional
diplomacy is unreachable, secretive, and hierarchical; on the other hand, new public

diplomacy is reachable, transparent, and non-hierarchical.

Furthermore, (McClellan, 2004) - as cited in Abd El-wahed (2016), defined

public diplomacy as:

“The strategic planning and execution of informational,
cultural and educational programming by an advocate country to
create a public opinion environment in a target country that will
enable the target country’s political leaders to make decisions that

support the advocate country’s foreign policy objectives”.

This definition emphasises the promoter country’s efforts to influence and
manipulate the target country’s public opinion and foreign policy through numerous
informational, cultural and educational programs. This means that the fundamental
objective of public diplomacy is to influence the target nation’s leaders and policy-
makers to support the advocate nation’s foreign policies. Besides, public diplomacy
strategy should follow a plan with specific objectives and be goal-oriented and

policy-focused, combining both short-term and long-term objectives.

Similarly, Leonard et al. (2002) acclaimed that public diplomacy is not only

sending messages to the world but also reaching objectives.
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Consequently, successful public diplomacy practices involve cooperation among all
institutions of society, including governmental and non-governmental organisations
(NGOs), mass media, and public and private industries. With the involvement of all
institutions, especially the non-governmental, public diplomacy initiatives and
practices would advantage the credibility the government authorities need (Riordan,
2004). Leonard et al. (2002) specified that the core of public diplomacy is cultivating
relationships, which includes comprehending the requirements of other nations,
cultures, and people, conveying perspectives, correcting misconceptions, and seeking

areas of mutual interest (Leonard et al., 2002)

Furthermore, Leonard et al. (2002) stated that public diplomacy is based on
the idea that a country’s image and reputation are public goods that can positively and
negatively impact individual transactions. Therefore, working on specific issues is
influenced by the general image of a country, and the results reflect positively or
negatively on the nation. For instance, Norway’s reputation for international
mediation establishes its credibility as an honest broker, influencing different factions

in Sri Lanka and enhancing its reputation for peace.

Image

Issue

Circle of public diplomacy (Leonard et al., 2002).
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The impact of public diplomacy includes increasing familiarity with a country,
enhancing appreciation of a country, engaging people with a country, and influencing
people to support a country’s position. The objectives include getting individuals to
think about a country, updating their image, changing unfavourable opinions, creating
positive perceptions, aligning perspectives on global issues, strengthening ties,
encouraging tourism and getting people to buy products and understand and subscribe
to values (Leonard et al., 2002).

Hence, governments must understand that public diplomacy is extended
beyond delivering messages to achieve these goals. Instead, it necessitates active
engagement and collaboration with diverse stakeholders to achieve mutual objectives

and promote global harmony.

These collective efforts can be defined as persuasive international means of
communication which aim to advise, engage and influence the foreign public, using
numerous tools such as promoting news articles on international media, interviews
with national and international press, organising cultural events, hosting global
events, exchange cultural programs, and offering educational scholarships (Leonard
et al., 2002).

Those mechanisms can also be leveraged to build a positive reputation,
enhance favourable images, attract investors and tourists, and help secure national
interests. Thus, enabling a country to establish a strong voice in the global arena and
play a significant role in the regional and international systems (Leonard et al.,
2002).
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Soft Power and Public Diplomacy

Public diplomacy is interrelated with soft power, as it helps in setting the global
agenda and shaping the public’s debate, influencing public opinion. According to
Joseph Nye, cited in Zahrana (2007), governments employ public diplomacy practices
as tools to attract and influence foreign policies, with the usage of soft power
resources, such as culture, democracy, political values and foreign policies. The
success of these practices is based on the persuasiveness and credibility of these
resources perceived by the public. Therefore, the effectiveness and productivity of
public diplomacy practices depend on the availability of soft power resources
(Zahrana, 2007; Tadesse, 2015, cited in Zeleke, 2018).

Moreover, there is an interrelation between a country to be admired and its ability to
promote its image, reputation, culture, values and policies globally, and this is the soft
power. However, some scholars claim that soft power can be a double-sided weapon
and argue that attraction can correspond with negative attitudes, such as distrust and
dislike (Zahrana, 2007).

Recent developments in communication technology have led to a new paradigm
for the relationship between soft power and public diplomacy. Rather than employing
existing soft power resources, a new approach seeks to create soft power through
communication. Non-governmental organisations (NGOs) have successfully adopted
this approach by building networks and relationships to set political agendas and
frame global debates on climate change and landmines. This new approach diminishes
the boundaries between source and audience and turns cultural differences into a

positive force of persuasion (Zahrana, 2007, Tadesse, 2015, cited in Zeleke, 2018).
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Egyptian Public Diplomacy

Egypt has been a dominant cultural and political force in North Africa and West
Asia for thousands of years. However, in recent years, Egypt’s power and prestige
have diminished, leading to perceptions that it is subservient to the U.S. and
vulnerable after transferring two Red Sea islands to Saudi Arabia, a stagnant domestic
economy, and the 2013 Egyptian coup d’état, which has caused many opportunities
to elapse from the grasp of the government in Cairo. To counter such perceptions, the
Egyptian government has launched public diplomacy events to present its narrative

regarding its position in the post-Arab Spring regional order (Singh, 2021).

As mentioned earlier, public diplomacy involves the process in which
governments connect with foreign nations and the public to enhance their image,
and increase the familiarity and appreciation of the nation’s policies, values, and

culture.

According to the official website of the Egyptian Minister of Foreign Affairs (MFA),
In 2007, the Ministry of Foreign Affairs of Egypt established the Department of

Public Diplomacy to function at the three local, regional, and international levels.

This department is responsible for developing and implementing public diplomacy
strategies and managing Egypt’s public diplomacy programs and initiatives (El-
Kamel, 2010). Also, the objectives of this department are multidimensional and
include promoting a positive image of Egypt globally, establishing relationships
with foreign publics, and influencing foreign public opinion; to achieve these
objectives, the department employs the five components of public diplomacy (EI-
Kamel, 2010).

“Listening” was reflected when Sameh Shoukry, the Egyptian Minister of
Foreign Affairs, established the position of Deputy Assistant Foreign Minister of
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Foreign Affairs for a Culture of Dialogue, Coexistence, and Outreach among People.
Furthermore, the Egyptian government has considered the critiques regarding its
human rights performance. In response, a specialised committee called the
Parliamentarian Committee for Human Rights was formed following the suggestion
of the Ministry of Foreign Affairs. The committee's primary objective is to achieve
comprehensive integration across various sectors by setting practical and sustainable
goals. Moreover, in 2021, the committee initiated the development of a national
human rights strategy and conducted a comparative analysis to assess the progress
made in the past six years, juxtaposed with the situation two decades ago. The findings
of this study will be presented to the United Nations Human Rights Council (UNHRC)
(MFA website, 2020; Singh, 2021).

Additionally, the Egyptian government has actively engaged in “Advocacy”
efforts, primarily as a mediator in various conflicts, including the Israeli-Palestinian
conflict. This mediation role has been further emphasised by promoting the Cairo
Declaration. The main objective was to shape and guide media discussions to garner
widespread support for the declaration, influence legitimate institutions to comply
with it, and generate positive perceptions among global public opinion. Moreover, in
the middle of 2011, Egypt deployed a delegation called the "Egyptian People's
Diplomatic Delegation," comprising 48 individuals, including media representatives.
This delegation aimed to advance Egypt's interests in dam construction and foster a
favourable image of Egypt among the Ethiopian public (MFA website, 2020; Singh,
2021).

Furthermore, “Cultural diplomacy” holds significant importance within
Egypt's foreign policy, particularly regarding the Ministry of Foreign Affairs'
endeavours to facilitate cultural exchange and promote mutual understanding with
other nations. The Institute for Diplomatic Studies was established to support these

efforts and enhance Egyptian diplomats' skills in cultural diplomacy. The institute
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aims to cultivate expertise in cultural diplomacy and promote moderate Islam and
combat extremism (MFA website, 2020; Singh, 2021).

Moreover, in 1981, the Egyptian government established its "Exchange"
program to support the socio-economic progress of other African countries. This
program focuses on facilitating the exchange and transfer of knowledge, skills, and
expertise. Furthermore, the Egyptian Fund for Technical Cooperation in Africa
provides specialised training and exchange programs for professionals engaged in
development work. Notably, Al-Azhar University, the Supreme Council for Islamic
Affairs, and the Ministry of Education and Higher Education have been vital
contributors, offering numerous programs, scholarships, and courses in this regard
(MFA website, 2020; Singh, 2021).

Egypt has an extensive history of using “International Broadcasting” as a public
diplomacy tool; The Egyptian Radio and Television Union (ERTY) was established
in 1952 and quickly developed to be a significant player in the Middle East media
arena. ERTU broadcasts a variety of programs in different languages, reaching a

broad audience around the world.

ERTU’s programming promotes Egypt’s culture, values, and policies. The network
produces news and current affairs programs, documentaries, cultural and
entertainment content, and religious content, which are popular with Muslim
viewers worldwide. Moreover, its international broadcasting has been credited with
helping to improve Egypt’s image abroad. The network’s programs provide an
encouraging representation and portrayal of Egypt and its people and help promote
understanding and cooperation between Egypt and other countries (MFA website,
2020; Singh, 2021).

This indicates that Egypt considers foreign policy a crucial aspect of its
overall state policy, primarily focusing on achieving its goals and objectives through

diplomatic functions. The Ministry of Foreign Affairs is crucial in coordinating with
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other Egyptian ministries and institutions to attract foreign investment, acquire
economic assistance and facilitate technology transfers, thus contributing to the

country’s development efforts (EI-Kamel, 2010).

One of the main objectives of the MFA is “Diplomacy for Development”,
which seeks to establish strong bilateral and multilateral relationships with other
countries to exercise influence and pursue its national interests globally. This is
achieved by maintaining traditional friendly relationships with African and Arab
countries through regional organisations, such as the African Union and the Arab
League, and promoting bilateral relationships with Arab and African countries

through consultations and expertise exchange (EI-Kamel, 2010).

Similarly, MFA is committed to strengthening Egypt’s strategic relationships
with the U.S. and Europe, which helps in sustainable development efforts and
promotes its role in the international arena. The ministry also cooperates with
international organisations like the United Nations (UN) to address transnational
threats like global terrorism, organised crime and weapons of mass destruction
through collective action (EI-Kamel, 2010).
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The Egyptian Minister of Foreign Affairs receives assistance from two
essential institutions the Egypt State Information Service (SIS) and the Egyptian
Centre for Public Policy Studies (ECPPS). According to the official website of the
Egypt State Information Service, SIS is the country's primary agency for information,
awareness and public relations. It was established in 1954 and was previously
affiliated with the Ministry of Information before a decree on 6/9/2012 transferred its
affiliation to the Presidency of the Republic. SIS operates from its headquarters in
Cairo and has a network of 64 domestic and 32 international press offices (SIS
website, 2022).

On the one hand, SIS functions in the domestic informational services, which

includes providing access to government information and raising awareness on
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important issues, such as family planning, environmental protection, literacy, and
political participation. On the other hand, SIS operates in international public relations
and diplomacy, in which it manages 32 press offices worldwide and maintains a
dialogue with the global press. In addition, it facilitates the work of international
journalists operating in Egypt through its Foreign Press Center and its recently
established  Cairo  Foreign  Press  Club (SIS  website,  2022).
SIS is vital in enhancing the country’s image and relations with the global community
by promoting accurate and timely information about Egypt to domestic and

international audiences (SIS website, 2022).

Moreover, the Egyptian Center for Public Policy Studies (ECPPS) is another essential
organisation that aims to reform the country’s legal and economic system. This non-
governmental, non-partisan, non-profit organisation is committed to sustaining the
principles of a free market, minimal state intervention, individual liberty, and the
rule of law. The ECPPS utilises three main methods to achieve its goals. Firstly,
through “Research”, the ECPPS conducts timely and critical research on policy and
legal issues and proposes innovative and alternative solutions to the current
challenges faced by Egypt. Secondly, through “Advocacy”, the ECPPS collaborates
with policy-makers to implement these solutions and raises awareness among local
stakeholders about the need for reforms in Egypt. Lastly, through “Outreach”, the
ECPPS facilitates public dialogue to defend these solutions and empowers and
strengthens the capacity of Egypt’s civil society to become more autonomous and
engaged in decision-making processes. The ECPPS’s efforts to reform Egypt’s legal
and economic system are crucial in promoting sustainable development and creating

a favourable environment for investment and growth (SIS website, 2022).
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Egyptian Public Diplomacy and Nation-Branding

Tourism is vital for many countries, as it generates income, creates job
opportunities, and promotes cultural exchange. Egypt has recently been working hard
to improve its international brand image to attract more tourists through different
public diplomacy initiatives and achieving the country’s foreign policies. Several
studies have investigated the factors that influence tourists' behavioural intentions and

the role of nation branding in the tourism industry.

Moreover, the study by Hany Gharib aimed to investigate the role of nation
branding in Egypt's tourism industry. The study defined nation-branding as
developing and managing a nation or country's image and discussed its importance in
attracting tourists and increasing tourist spending. The study argued that Egypt has
strong tourism potential, but its image has been negatively impacted by media
coverage and political instability. The study further discussed the Egyptian
government's efforts to rebrand the country and concluded by highlighting the
challenges and opportunities for Egypt's tourism industry. The study suggests that
Egypt has the potential to become a significant tourist destination, but more needs to

be done to rebrand the country and improve its image (Gharib, 2013).

These studies highlight the importance of destination marketing and nation-
branding in the tourism industry. They recommend that countries focus on promoting
their unique attractions, improving the quality of tourist services, and creating a
positive travel experience to enhance their perceived destination image and increase
tourists' future behavioural intentions. Furthermore, the studies suggest investing in
governance, people, culture, heritage, investment, immigration, and exports can

improve a country's nation brand and attract more tourists.
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Additionally, Szondi's (2008) "Public Diplomacy and Nation Branding:
Conceptual Similarities and Differences” study examines the connection between
these two concepts. The author identifies five distinct perspectives on the relationship
between public diplomacy and nation branding, ranging from the belief that they are
entirely separate to the view that they are interchangeable. Szondi (2008) concludes
that there is a connection between the two concepts and that building relationships are
a fundamental aspect of public diplomacy and nation branding. He suggests that
greater collaboration between practitioners and scholars from both fields will be
necessary to improve the theoretical and practical foundations of these complex yet

fascinating areas (Szondi, 2008).

The similarities between public diplomacy and nation branding include that both
aim to influence people's perceptions of a country, employ various tools and
techniques, such as communication, education, and cultural exchange, and seek to

develop relationships between countries.

Lastly, in the study "Understanding ‘Public Diplomacy’, ‘Nation Branding’
and ‘Soft Power’ in Showcasing Places via Sports Mega-events by Nina Kramareva
and Jonathan Grix"; according to Kramareva & Grix (2021), public diplomacy,
nation branding, and soft power are all essential concepts that can be enhanced
through sports mega-events. Public diplomacy involves communicating with
foreign publics to promote national interests, while nation branding involves
managing a country's image to attract tourism, investment, and talent. Finally, soft
power means achieving desired outcomes through attraction rather than coercion.
The authors argue that sports mega-events can be used to increase awareness of a
country by showcasing its culture and heritage, create a positive image of a country
by highlighting its infrastructure, hospitality, and other positive attributes, attract

tourists, investment, and talent to a country, thereby boosting its economy, and build
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relationships with other countries by providing opportunities for people from different

nations to interact and learn about each other.

It should be clear now that all four concepts are interconnected as they involve
promoting a country's image. For example, nation branding seeks to establish a
positive image, tourism attracts visitors to experience the country's culture and
attractions, global events showcase the country's achievements, and public diplomacy

attempts to shape foreign attitudes towards a country.

For instance, when a country hosts a global event, it allows it to display its
culture and progress to a worldwide audience, thus enhancing its image and attracting

tourists, investors, and businesses.

Likewise, when a country invests in nation branding, it aims to create a positive
perception of itself globally, which can attract tourism, investment, and business and

improve its international status.

A study conducted by Hany Ragab, Abeer A. Mahrous, and Ahmed Ghoneim
aimed to explore the impact of Egypt's perceived destination image on tourists' future
behavioural intentions. The study used a quantitative methodology and a sample of
400 tourists who visited Egypt in 2018. Egypt's perceived destination image was
measured using a seven-factor scale, which includes climate, culture, history, natural
attractions, people, safety, and value for money. The study found that Egypt's
perceived destination image positively impacts tourists' future behavioural intentions,
and tourist satisfaction is crucial in mediating this relationship. Therefore, the study
recommends that destination marketing organisations (DMOs) efforts in Egypt should
promote unique attractions, improve the quality of tourist services, and create a
positive travel experience for tourists to enhance Egypt's perceived destination image

and increase tourists' future behavioural intentions (Ragab et al., 2019).
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Moreover, the study proved that there is a positive relation between destination
image (a result of the nation’s branding) and positive word of mouth, resulting from
constructive public diplomacy. Nevertheless, the impact is limited to only one visit,
where tourists will provide their opinions based on their personal experiences, but
they will not repeat the experience one more. Thus, losing consistency and revisiting
intentions (Ragab et al., 2019).

However, the same study proved that there is a positive relation between
tourists’ satisfaction and revisiting intentions, as well as word-of-mouth
recommendation, especially in Egypt’s perceived international image, which by
extension is considered a result of the public diplomacy practices and activities done
by Egypt through the implementation of its nation branding strategies (Ragab et al.,
2019).

Egypt Hosting COP27

Egypt's international image and public diplomacy standards can be improved
by hosting significant events that expose its culture, hospitality, and infrastructure.
Besides, these events can help attract tourism, investment, and country talent to build

relationships with other nations and promote Egypt's interests globally.

Although Egypt hosted more than ten significant events, two of the most
noteworthy events hosted by Egypt in Sharm EI-Sheikh last year were the Youth
Forum and COP 27. The Youth Forum brought together young individuals from
across the globe to discuss the challenges and opportunities faced by their
generation. Similarly, COP 27 was a United Nations Climate Change Conference
that assembled world leaders to address climate change (Egypt Travel's website,
2022).
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Both events are significant as they highlight Egypt's dedication to addressing
critical global issues. The Youth Forum demonstrates Egypt's commitment to its
youth, and COP 27, which this study focuses on, showcases its determination to
combat climate change. Furthermore, these events bring together people from all

corners of the world, which can foster relationships and promote understanding.

What is Cop27

According to the UN official website, the 27th Conference of the Parties to the
United Nations Framework Convention on Climate Change, also known as COP27,
was held from November 7 to 18, 2022, in Sharm El Sheikh, Egypt. Representatives
of 197 Parties attended the event to the Convention and other stakeholders, such as
businesses, NGOs, and research institutions (UN, 2022).

As the supreme decision-making body of the UNFCCC, the COP is responsible
for evaluating the implementation of the Convention and its Kyoto Protocol and
making decisions to strengthen the global response to climate change. It also provides
a platform for Parties to negotiate new commitments on climate action. At COP26,
the Glasgow Climate Pact was adopted, which set ambitious goals, including limiting
global warming to 1.5°C, reaching net zero emissions by mid-century, and providing

financial assistance to developing countries (UN, 2022).

COP27 aimed to build on the progress made at COP26 and focus on critical
issues such as implementing the Glasgow Climate Pact, financial assistance to
developing countries, mobilising private investment in climate action, and adapting
communities to the impacts of climate change. The conference was a crucial
opportunity for the international community to take decisive action on climate change
(UN, 2022)
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Some of the key outcomes of COP27 included the establishment of a new fund
to assist developing countries in adapting to climate change impacts, increased
ambition on climate action by several countries, a commitment to phasing out coal
power, and a call for more investment in renewable energy. However, while COP27
was considered a success, more work is needed to reduce emissions and build a
sustainable future. The world must continue to work together towards this urgent
challenge (UN, 2022)

The hosting of COP27 by Egypt was deemed a success by the UN and was
praised for creating a space where all voices could be heard. According to the UN
website, Egypt engaged with civil society and young people at COP27, ensuring that
the most vulnerable voices were central to the discussions. Egypt demonstrated that
taking bold action on climate change while promoting economic development and
social justice is possible. The UN Secretary-General, Anténio Guterres, lauded
Egypt for setting a new standard for ambition and cooperation at the summit and
being a leader on climate change, having played a vital role in developing the Paris
Agreement and renewable energy. Egypt's successful hosting of COP27 signifies the
country's growing importance on the global stage and its commitment to building a
more sustainable future for itself and the world (S1S2022; UN,2022)

Consequently, hosting COP27 can benefit Egypt’s reputation and promote its
international standing. Nevertheless, whether hosting the event has improved
Egypt’s international image or backlashed it remains to be seen. This study focuses
on answering this by conducting a comparative quantitative content analysis of
Arabic-language and English-language international online news coverage of

Egyptian Public diplomacy in hosting COP27.
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Methodology

As described in chapter one, hosting global events could support countries in their

nation-branding and helps maintain the desired reputation.

In this study, the researcher used quantitative content analysis for various reasons.
First, to determine whether Egyptian public diplomacy practices are reflected in the
online news coverage, whether European or Arabic coverage. Second, the study will
measure the tone and theme of the coverage, either positive or negative. Lastly, the
study will examine the difference in the languages used in the coverage and its impact

on the content and its intended meaning, specifically in the coverage of COP 27.

Research Type

Quantitative research is a method that involves collecting and analysing numerical
data to describe, explain, predict or control variables and phenomena of interest. A
guantitative study aims to describe current situations and establish relationships
between variables (Graneheim & Lundman, 2004). This study aims to count and
describe the online news coverage of Egyptian public diplomacy in hosting COP27,
so quantitative research applies to the study’s purpose. Moreover, it helped the
researcher recognise whether these representations are positive or negative in boosting

or dispiriting the reputation of Egypt as a country.

Methodology - Content Analysis

Content analysis is a method for analysing text that involves systematically
and replicable categorising different text parts according to a structured and
systematic coding scheme. By using clear and consistent procedures, other

researchers can replicate content analysis. It can be conducted quantitatively and
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qualitatively; quantitative content analysis is used in this study. It will be applied to

news articles to determine the representation of Egyptian public diplomacy.

Content analysis can be applied to any written text, including digital or print
media and visual media like pictures, videos, or films. It can also be used to analyse
manifest content, which refers to a message's visible and countable components, and
latent content, which refers to the underlying meaning (Graneheim & Lundman,
2004).

Sampling

According to Etikan et al. (2016), non-probability sampling is a technique
where samples are gathered, giving unequal chances to the universe or the
population to be selected; it is not based on a random selection of samples. Subjects
or samples of non-probability sampling are commonly chosen for their accessibility
or based on the purposive and personal judgment of the researcher. Different types
of non-probability sampling exist, such as convenience, consecutive,

judgmental/purposive, quota, and snowball.

In this study, “Purposive” sampling is chosen since the topic includes specific

subjects that must be chosen in a non-random approach (Etikan et al., 2016).

In the content analysis, online international Arabic-language and English-
language news coverage of COP27 was specially chosen to analyse the Egyptian
public diplomacy representation. The online news articles — Arabic and English-
language - were chosen based on the theme’s coverage. The researcher chose the
articles that tackled Egyptian diplomacy practices during the climate change summit
COP27 hosted by Egypt in Sharm EIl-Sheikh. Online news articles discussing

unrelated incidents or those covering the summit were excluded.
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Moreover, the researcher chose the websites based on their popularity to
guarantee their reachability to different readers globally; subsequently, the researcher
could generalise the positivity or negativity of Egyptian public diplomacy practices

representation.

With a total number of thirty-two (32) online news articles in each language, the
researcher chose “BBC” and “The Guardian” news websites in English-language
news articles. In contrast, in Arabic-language, the researcher chose “Al-Arabiya”,
“Al-Ittihad”, Al-Quds Al-Arabi”, “Al-Jazeera”, “Al-bayan”, and “Al-Ayam” news

websites.

According to Feedspot (2023), all mentioned websites are among the 100 best
world news websites in 2023, ranked by traffic, social media followers and freshness.
Feedspot is a website that enables users to discover superior blogs, podcasts, news
websites, YouTube channels, and RSS feeds in their preferred categories. The
platform's database comprises more than 100,000 websites, and it leverages several
metrics, such as popularity, engagement, and quality, to assess and rank them
(Feedspot, 2023).

Method of data collection

Content analysis is used in this study to help the researcher describe the different
frames and representations of Egyptian public diplomacy in hosting COP27. To
determine whether these representations support Egyptian diplomacy efforts and
initiatives or criticise and neglect them. Accordingly, a code book was developed as
the method of data collection, which determined the units used in the study to examine

the language used as well as the theme.
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Codebook

The data was collected for both Arabic-language and English-language online

news coverage by conducting a codebook divided into the following categories:

1) Article Number
2) Newspapers Name
3) Date and Time
4) Section / Category
- COP27
- Egypt
- Both
- Other
5) Author’s name
6) Headline
7) Sub-headline
8) Number of Egypt / Egyptian(s) in the article
(emphasised how the article stressed relating the issue presented to Egypt,
the Egyptian government, and Egyptian authorities)
9) Coverage (representation of Egyptian Public diplomacy)
- Positive
- Negative
- Neutral
10) Theme (main topic in the article)
- Environment (Climate change)
- Organisation (Egypt’s efforts in organising the event/hospitality/logistics)
- Human Rights (Egypt’s human rights policies)
- Political Detainees (Political activists in prisons)
- Credibility (Egypt’s credibility in reporting and responding to media)

- Freedom of Expression / Access to Information (Egypt’s policies of
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banning websites and reacting with protests)
- Foreign Policies (Egypt’s international relationships with other countries)
11) Quotes (mentioned in the article)
-Yes
- No
12) Pictures (posted in the article)
-Yes
- No
13) Videos (posted in the article)
- Yes
- No

Unit of Analysis

The unit of analysis should be identified while conducting quantitative content
analysis. It can be a statement, phrase, or word (Graneheim & Lundman, 2004).
In this study, the unit of analysis is the positivity or negativity of the theme within the
news coverage of Egypt in hosting COP27. It describes the central idea/s that a piece

Journal of Media and Interdisciplinary Studies — Issue 6 — December 2023

of writing explores. Based on the codebook, there are three main types of coverage,
positive, negative and neutral; these types are analysed from Egypt’s side. Positive
coverage supports the global reputation of Egypt as a developing country in hosting

COP27, while negative coverage diminishes this reputation.

Regarding the themes of this coverage, the researcher identified them based
on the central issues and topics mentioned in the analysed articles; they were the focus
of Egypt’s representations. Seven main themes are used in the codebook based on the
articles' analysis, “Environment”, which is related to Egypt’s efforts and participation
in climate change initiatives, “Organisation”, which is associated with the Egyptian
procedures in hosting COP27 in terms of hospitality, accommodation, food and
beverage availability and logistics. While “‘Human Rights” is related to the Egyptian
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human rights policies regarding the British-Egyptian political activist prisoner and
other political activists in Egypt. “Political detainees” is related to the treatment
political prisoners in Egypt receive. Regarding “Credibility”, it involves the Egyptian
authorities’ credibility in reporting and responding to the media, especially in the
human rights accusations. “Freedom of expression and Access to information”
involves the openness of the Egyptian government for protests regarding both human
rights and climate and environmental issues, as well as the availability of a Wi-Fi
network and the ability of the attendees to access everything online and all websites.
Lastly, the “foreign policies” includes Egypt’s international relationship with other

countries and the reflection of its foreign policies in hosting COP27.

Summary of the results

This chapter presents the study's results. First, a content analysis was
conducted on the sample of Arabic-language and English-language online news
articles tackling Egyptian diplomacy practices in hosting COP27. Then, after
identifying the unit of analysis and categories, content analysis was conducted, and

the following results were concluded.

Egypt hosting COP27 impacted its image and reputation globally, but not as
desired. Negative coverage was highly presented with 69% of the total sample. Most
of the articles analysed showed that its coverage focused more on the themes and

issues that frame Egypt in an unsought frame.

“Human Rights”, “Political Detainees”, and “Credibility” themes were

addressed negatively more than the other themes.

On the one hand, 39 times, human rights crises were addressed negatively,
27 times, political detainees were addressed negatively, and 13 times credibility was
addressed negatively. On the other hand, other themes were either addressed

negatively, positively or neutrally, from 1 to 3 times.
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Moreover, these addresses were supported by pictures, videos and quotes;
40% of the articles employed quotes in supporting their coverage, while 13 % attached

videos and 48% posted pictures with their coverage.

On the one hand, in the English-language coverage, all of the themes were
addressed negatively by focusing on the three main themes of “Human Rights”,
“Political Detainees’ and “Credibility.” With zero positive coverage. According to the
English-language coverage, Egypt suffers from strict human rights crises that must be
resolved, and prisoners are treated humiliatingly. Besides its credibility issues, Egypt
is portrayed as uncredible in responding to these accusations and not being open to
sharing its internal policies or procedures, especially regarding human rights and

political detainees.

On the other hand, in the Arabic-language coverage, some of the themes were
addressed positively, such as the “Environment”, the “Organization”, and the
“Foreign Policies” themes. According to the Arabic-language coverage, Egypt is
portrayed to be successfully organised COP27 in terms of hosting, welcoming
atmosphere, hospitality, accommaodation, logistics and food and beverage availability
during the summit. Moreover, Egypt successfully participated in climate change
practices and energy savings initiatives. Additionally, it maintains its friendly

relationship with other countries.

However, there is a slight difference between the English-language and Arabic-
language coverage, as the Arabic-Language coverage was a mixture of positive,
negative, and neutral types of coverage. The majority also focused on negatively
addressing the same three themes, “Human Rights”, “Political Detainees’ and

“Credibility.”
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Discussion

The image of a nation or country refers to the collective beliefs and impressions
people have about that specific place. This image can vary over time and in different
locations to varying degrees. It significantly influences how consumers perceive the
country's products and services, how investors view it as a business destination and
shape the expectations of tourists and the general public. On the other hand, a nation's
identity represents what the country perceives itself to be or aspires to be. This identity
is projected to the world through branding and communication efforts to attract
tourism, and foreign direct investment, promote exports, and effectively conduct
public diplomacy. Public diplomacy involves managing the country's overall
perception and establishing solid relationships with key individuals and
organisations. It can be seen as a means of exerting soft power and providing
developing nations with an opportunity to enhance public awareness and

appreciation for their country (Simonin, 2008).

Consequently, hosting COP27 was considered a significant opportunity for
Egypt to improve its global image and reputation. Therefore, this study aimed to
investigate the impact of hosting COP27 on Egypt's image, and the results were
unexpectedly contrary to expectations. Instead of enhancing its reputation, the study
found that hosting COP27 did not have the desired effect. In other words, instead of
achieving the benefits of public diplomacy practices and activities, COP27 coverage
was negatively portrayed in examined articles. It inversely affected the global image
of Egypt, thus supporting the undesirable image rather than enhancing the desirable

one.

The study’s content analysis of the online news coverage of COP27, the 27th
United Nations Climate Change Conference, revealed a disheartening reality;
Egypt's image and reputation were mainly interpreted negatively in both Arabic and
English online news coverage of the event. The employ of public diplomacy was
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implied to enhance the country's image on the global level and inverse the people’s
attitude towards the country’s resources, including culture, values, and policies.
Nevertheless, the current study proved otherwise and showed the discouraging image

promoted for Egypt through both Arab and foreign news coverage.

The “Human Rights” and “Political Detainees” themes were addressed
negatively in both Arabic and English coverage. Concentrated on the British-Egyptian
political activist Alaa Abd El-Fatah, who had been in jail and was sentenced to a
further five years in 2021 for "broadcasting false news". Moreover, addressed the
treatment that political detainees receive in prisons describing it as humiliating by

focusing on the death of four men in jail in one of the articles.

The English-language news articles emphasised the refusal of the Egyptian
authorities to release him from prison, quoting human rights activists, the British
Prime Minister, and the US President, whom all called on Egypt to release him, while
the Arabic-language articles mentioned that Egypt responded, claiming that this is the

country's policy and that the Egyptian authorities have reasons for detaining him.

Regarding the “Credibility” theme, it was negatively tackled in both languages’
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coverage, as Arabic coverage accused the Egyptian authorities of being silent,
ignoring or denying what they charged in the human rights accusations. English
coverage accused Egypt of being dishonest in responding to issues related to human
rights. For instance, when human rights activists and his family requested proof of life
for Alaa Abd El-Fatah, they did not receive an immediate response from Egypt. Then,
Egyptian authorities claimed that he was in good health without giving any proof.
Similarly, the above-mentioned results contradicted with the general influence of
credibility created through the proper practice of public diplomacy. However, Zahrana
(2007) mentioned in her paper titled “The Soft Power Differential: Network
Communication and Mass Communication in Public Diplomacy” that US diplomacy

disregarded the power of credibility reflected in establishing public policies and
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developing mass media outlets. Therefore, agreeing with the results of the current
study. Additionally, the English-language coverage negatively tackled the “Freedom
of speech/Access to Information” theme. Egypt was depicted as needing to provide
adequate facilities for the event and to be more open to accepting the human rights
and climate change protests during the conference. Moreover, it is claimed by English
coverage that the Egyptian Authorities banned some websites, which made attendees

frustrated.

In contrast, this theme was addressed neutrally in the Arabic-language coverage
without emphasising any clear negative coverage. Nevertheless, such output
contradicts the freedom of expression measured in William Rugh’s (2017) Study,
where the study examined the Egyptian media's reaction towards the film
“Innocence of Muslims” (it’s a film that chastens the Muslim prophet), and the
results were the following. Arabs raged, and their media coverage reflected their
rage and wrath, calling for religious revolt to disregard such racist and prejudiced
production. In other words, the Arabic language coverage does not usually hold a
neutral stance regarding its negative or humiliating coverage. That controversy is

reflected in discrepancies found between the current and Rugh’s studies.

Moreover, in the “Organisation theme”, Arabic-language coverage confirmed
that Egypt succeeded in the “Organisation” theme in terms of Egypt's excellent
organisation of the conference, hospitality, and welcoming atmosphere during the
event. In addition, it highlighted the logistics involved in managing numerous
flights, which the Egyptian Ministry of Civil Aviation expertly organised and the

easy and comfortable transportation to accommodation.

Conversely, the English coverage claimed Egypt’s failure to organise the event,
citing shortages of food, water, and inadequate facilities, and noted that attendees

suffered from the hot weather.
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Regarding the “Environment” theme, in contrast to the English-language
coverage, Arabic-language coverage positively addressed Egypt's participation in
climate change initiatives and energy-saving practices. Additionally, the general
theme regarding the relation between the receptive environment and public diplomacy
is usually overlooked, yet recently presented by some scholars. A study conducted by
Szondi (2008) measuring the relation between public diplomacy and nation branding
emphasised the role of the environment in assisting countries in adopting the policies
and practices needed for the successful practice of public diplomacy. Consequently,
such studies agreed with the current study results, reflecting the newly implemented

dimensions of public diplomacy.

Similarly, Arabic-language coverage positively addressed Egypt’s policies
regarding the “Foreign Policies” theme, addressing its respectable relationships with
other countries, while English-language coverage addressed it negatively. The
provided result agreed with the study conducted by William Rugh (2017), where the
study identified negative influence resulting from the public diplomacy coverage of
Egypt, as effective diplomacy is directly related to the soft skills that heavily rely on
the US accessibility of the Arab foreign publics, and that is denied for security

measures.

This means that the results partially approved the studies mentioned in the
literature review that hosting global events increase the public’s familiarity with a
country. Nevertheless, it did not enhance Egypt’s reputation. As the coverage was

mainly negative, not supporting or improving its image globally.
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Conclusions

The study has explored and examined Egyptian public diplomacy practices and its
representation in online news media coverage. Also, how the coverage of the COP 27
event contributed to the enhancement of the Egyptian global image and reflected
public diplomacy. Last, the significant difference resulted from representing Egyptian

public diplomacy in Arabic and English during COP 27.

The study conducted a comparative quantitative content analysis of Arabic-
language and English-language international news coverage of Egyptian public
diplomacy in hosting COP 27. Purposive sampling was used as the researcher was
looking for certain themes in the online news articles related to Egypt, public
diplomacy, and COP 27. Such specificity obliged the researcher to implement a non-
probability sampling technique. A coding sheet containing all the identified themes
to be examined was created and implemented in the content analysis to provide the
readers with significant yet insightful results regarding the practice of public
diplomacy in developing countries and how international media portrays such

events.

The study generally proved that hosting global events positively impacts and
increases public familiarity and acquaintance with a country. Nonetheless, when the
case was applied in Egypt, as an Arab developing country, it did not improve the
Egyptian reputation or image. Since the coverage was mostly negative and
damaging, the positive impact of public diplomacy on the Egyptian global image

was not acquired.
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